Wy
C=
S

2N

S\

70\

d' d'd v v A tg Jd J
f’ﬂﬁﬂ'ﬂﬁ"lﬁ‘ﬂnﬂ"lﬁﬂﬂ"lﬂ!!‘]]‘lJ‘]J“ﬁﬂﬂﬂ"l51’]3»1ﬂﬂf’ﬂﬁﬂﬂﬁu{l‘i]“lfﬁiﬂﬂuﬂ?)!uﬂﬂﬁgﬁﬂﬂ

d a
suvailesn (SUV) vasus Inalinngammumuns

Tag

= w

Y a an d v
iﬂﬂiﬂ‘ﬁi’gﬂ HNAY INUDOU

a a ¢ o A U = =
Ineniinusatividuaiunilavesmsanmnniu
HANGAIUIMIFININM IR

AMZUINITEIND

VUNAINGIY NH1INLNAY5 IR

UmsAnu 2564



b,

2%
YN

70\

INTEGRATED MARKETING COMMUNICATION INFLUENCING
CONSUMERS IN BANGKOK METROPOLITAN IN PURCHASE

DECISION ON SPORT UTILITY VEHICLE

BY

FIRST LIEUTENANT PEEMSINEE RATON

A THESIS SUBMITTED IN PARTIAL FULFILLMENT
OF THE REQUIREMENTS FOR
THE DEGREE OF MASTER OF BUSINESS ADMINISTRATION

FACULTY OF BUSINESS ADMINISTRATION

GRADUATE SCHOOL, RANGSIT UNIVERSITY

ACADEMIC YEAR 2021



a a A
IMNYPTIUNUBLION

A A v Aa A 4 4
fn§ﬁ®ﬁ1§ﬂ1x’iﬂ1iﬂﬁ1ﬂlmﬂuim1ﬂ1‘§ﬂuﬂ§)ﬂ1iﬂﬂﬁlﬂ‘ﬂ"ﬂﬂiﬂfluﬂﬂluﬂﬂigﬁfiﬂ

d =3
suvaiesa (SUV) vesdulaaluuangaumnamiuns

Tag

= 1

Y a A v J
ﬁ’E]EJIV]ngQ NUAY TAUDDU

Yo a Y 1 = = @
llﬂi‘UﬂﬁWiﬂiﬂlﬂﬁLﬂuﬁ’Juﬂuﬁlﬂﬁﬂ?ﬁ?’fﬂ‘]&lW]ﬁJﬁﬁﬂQ’ﬁﬁ

YSaanusmsgsnauriumie

PHINYIAYTIAN

AUmsdnun 2564

1hdeuss as. f3wand My Q3. aInua TuUNTauy
Usgs1unIsuMIIdo AU

WFL.AT. J9101 LL‘W'\TLﬂH'i
I
ﬂﬁﬁJﬂ”IiLLﬁ%f’J”lﬂﬁfJﬂlﬁﬂH1

v a a v o Y
VYUNAININYTUIDILRAD

(Wel. 5.9, M A3, 233500 AUaIAT)
AMUATUNAINGIRY
22 W AINIBU 2564



Thesis entitled

INTEGRATED MARKETING COMMUNICATION INFLUENCING
CONSUMERS IN BANGKOK METROPOLITAN IN PURCHASE

DECISION ON SPORT UTILITY VEHICLE

by
FIRST LIEUTENANT PEEMSINEE RATON

was submitted in partial fulfillment of the requirements

for the degree of Master of Business Administration

Rangsit University
Academic Year 2021
Acting Sub Lt. Puripat Charnkit, D.B.A. Nakamol Chansom, Ph.D.
Examination Committee Chairperson Member

Asst. Prof. Rujapa Paengkesorn, D.B.A.

Member and Advisor

Approved by Graduate School

(Asst.Prof.PIt.Off. Vannee Sooksatra, D.Eng.)
Dean of Graduate School

November 22, 2021



aanssulsemea

a a 4 o - o o 1 A 1 o
eniinusaiuiiduiigareldaaienungm1e991n FeA1aAs19156 A3.5910

] o a a Y Y o o Y ! N
UNWINHT ﬂT%WﬁﬂﬂlﬁﬂHT?ﬂﬂWﬂWH‘ﬁ Vl”lﬂﬂﬁmﬂﬁmuuzm 61???]'31“6]5'331!,1'1@1'8 AT LAY

q
4

1 1 0o AY o @ 1 A o A Aa o o 4
ud ludounniosns q lumsiiternawaisududuiunside aududasousosauysal
P I 1 9 dy
fsvvenuveunszaauiuedgaluanunianvesensdld a Temail

a o 4 a

YONIIWVDUNTZAY AT.UANA JUNT AW ag NnTooas as.giwal wgyd

QU

=)
=D.

nFN
Y

I a a o I sldl = g’/
WUNSsUNISEoUINIUNUS LL'G’ISLI]u@t%ﬂ’)%TﬂJ@ﬁﬁﬂﬂmﬂWWlLU‘Uﬁ”f)’]JﬂnJ annala

o

1 4 % 1 [ J 1A a 4 f
doreruounza 9 molsudgud lvdounnsesdwiulss TemiunInentdnusaiivil

4 a a a v v A J !
VONITUUVDUNISAUANIVTGY 1uﬂmgﬂiﬂ13‘§iﬂ§] HH1INYI[YIITANNNIY ﬁulg’l}

a A a { 1 S 1A 1 @
Uszanduszamimanuininua uazdlszaumssinaednaangive

U

Y] a o

YA ' A 9 Y Y v o o Y v v o Y Y

NIVYVDVBUAUNNNIUNINYIVDINTITUIVY FUNAVUY X vi’“l@ NAUUY BT RIUU
9

"

=)

e

' ]
=y a = v A = ]

Tuanzu51155509 IND UG ﬂWﬂﬂﬂ!%U%ﬁﬁﬁqiﬁﬂ WMINeaesITe naeslianuse

E]

A
0

@

£
lﬁhwé A o =~ 1 =

Y o ) Aa I U o @ A Yy A 4 99
wag lnauuzihnauniile “D’\?!TJUﬁ'JHﬁWﬂﬂJEN ﬂﬂmmmuwuﬁﬂuuuﬁm%qmﬂ@ma@

QU

Y dy a A @ Yy o = g’/ dy I ] =
FAMYUUDNIIUUDUNICAY UAINITAN ﬂﬁ'u‘]_lﬁiguﬁjji]ﬂﬁluﬂT'iﬁﬂHTﬂﬁﬂulﬂu@fJNﬂ

v
1 I

Y v
AngUmsznunmuiaivmuiihaimenazidcde aaeasudaeunuuaeuomynnnui

q a

Ao g 1 o A a J 9lc < 1 [
ﬁﬁglﬂﬁ']ﬂﬂULLUUﬁ@Uﬂ']?JClu\ﬂu'Jﬂﬂﬂiﬂa ‘ﬂﬂﬁ’ﬁ‘nEmemimJ‘uﬁﬁmfaqm\iﬁummm

[ 1 A 1A a

v Y = Y o L 4 ] tdy I 4 lald'
mﬂﬁNm&ﬂ‘nﬂﬂﬁzmi LlagEj?ﬁ]ﬂﬁ?ﬁlﬂu@EJ'NEN'J']'J‘VIEJTHWuﬁﬂﬂﬂuﬂglﬂuﬂﬁgiﬂ%ul!ﬂﬁﬂ

g’/ Y = [ a d' d' 9 1
ﬁui%WQGlHQTHﬂ15ﬁﬂH1LLﬁ$ﬂ15wwu1§iﬂ%ﬂlﬂﬂ’3“u@fi@’01’lﬂ

) % 1

aa J
AUTY TaUDDU
XY

98

9 a
FouInnaa

e



[

9 a A aA Jd 1
6006157 : ifJEJTTI?TﬂJuQ AUAU TOUDDU
A a a J A AA v A dy 4
FOINTTUNUTD : ﬂTﬁf;’ffJf,’ﬂi‘ﬂNﬂﬁ@]ﬁWﬂ!LUU‘Uﬁ’imWﬂWiﬂNﬂ@ﬂWiﬁﬂﬁuiﬁ]cﬁ@iﬂﬂuﬁ

s 4 Y a
aundseasauuuaieia (SUV) ﬂl@ﬁ@ﬂiiﬂﬂiuﬂlﬁﬂi\‘]WIW?Jﬂ']L!ﬂﬁ

nangas L UIMIRININITUDAA
I ]
PTINTAYT  : KA. A3, 391 LWUNYS
U v
UNAAED

Aa o dydw s A = [ A Y df 4
J1UIYUY ﬂgﬂizﬁﬂﬂ L‘WBL‘]E?J‘]JL‘V]fJ‘]Jﬂfﬂ‘ﬂEJf’f’Juuﬂﬂ@‘ﬂu@@ﬂﬁ@ﬂﬁui%cﬁﬂiﬂﬂuﬁ
4

4 a2 4 o
pwnilszasduuvailesa (SUV) vosdus lnaluwangumnuniuas uaziodnyidosents

=1

4 a A v v A { J J 4
ﬁamimqmsmmmuysmwmﬁnﬁ@mwa@amsmau“lﬂc%saﬂummuﬂﬂsmmunuaﬂam

A ' % ' I a
(SUV) ¥034u5 Inaluwangamuuriuas ngualesruiludus Inaluwangamwuniunas

'
aad

o Y} o A A o 9 v a s

919U 400 AV TsuuvdovmwumTesle TumsinusIwTIwToya adan 15 1unsdni ey

doya laun Awd A13oeaz Annay d2TouD UNIATIIN A1 ttest, F-test, N15H1A1AIIN
1 1 a a 4

LLGIﬂG]Ni”IEJ@,@%I’JEJ’J% LSD ag MIANTIZHNIT0An0eNyAal (Multiple Regression Analysis)

=

a o 1 Y Aa [ [~ = = [ =
HaN1539eW L JUT Inad i Trglumeyie 918 36-45 1 nsinuszauSy s
P1FNNUNUUTHNENYY aaumnausa Swaudndnluasouasa 3-4 au uazisiela
d‘ 1 A Y 1 A LY 1Y d' =)
MmAgAoIA0Y UBYNIWIDNINY 30,000 UM Tag 1) Tademsaoa1inunisaaialumnsiu §
Mszavegluszauge Taems lwminauane wagmsd waiunsute inszauegluseauga

{ [ 4 1 [ v
ga M3 laa N13aa1aN19a I3 1agn1s sy mMadunus iaiszavedluszauiliunai
o v v A dy J J ~ 1 @ v v A
auday 2) msaaaulagesasudamnilszaanlunmsin Uarscsavedluszauganga
[ = = 9 dl 1 A Y a 1 1Y =1
3) sTAUMIANET 01FW a0 1un I uazse lamasas@ouyeadus Inauanaeny In1s
v A dy 4 o 4 Y Aa 1 [ 1
aaaulagesasudoniszasauuualosa (SUV) voagu3 Inauand1aiu @ 81y uaz
o a o A ' o ~ v A dy J J 4
Puuandnluaseuasinuandny inisdaduladesosudeunlssasauuudlesa
Y a 1 1 [ ] S v o v 4443' v (Y
(sUV) ¥044u3 Taa liuand1eny ednilfedidyneadanszau 0.05 waz 4) aulsms
1 a 9 @ Aaa A 1 v Aa dy 4 4
Taman Myaua3umMsvis My lgminauneg Nansnanensaaduligesasudennilszasn
4 Yy a 1 [ o v A dy 4
puvalesa (SUV) ¥oedusIna uazainisasiununensanisdnduladsesoaud
J 4 a
sunilszasduuualesa (SUV) vosdys Ina 1d3eeas 47.50
a a I o g 2 9
ANOUNUFTTIUIUNIEAY 121 M)

o o w A 14 Jd Y Aa
REGAEI iUu:ﬂTﬁ’ﬁ@ﬁ'ﬁﬂTﬁ@]ﬁTﬂ,5’061.!9]6!1&ﬂﬂ5$ﬁ\1ﬂ, L 1nn

a4 A o = A A It (8
DWYUDTDUNFNET . fﬂfjllﬂ%ﬂa]ﬂ’]jfﬂnﬁﬂﬂy] ......................................................................



6006157 :  First Lieutenant Peemsinee Raton
Thesis Title . Integrated Marketing Communication Influencing Consumers in

Bangkok Metropolitan in Purchase Decision on Sport Utility Vehicle

Program :  Master of Business Administration
Thesis Advisor  : Asst. Prof. Rujapa Paengkesorn, D.B.A.
Abstract

The objectives of this research were to study the personal factors affecting the decision of the
consumers in Bangkok Metropolitan on purchasing a sport utility vehicle (SUV), and to study the integrated
marketing communication influencing the consumers in Bangkok Metropolitan in purchase decision on
sport utility vehicle (SUV). The sample was 400 consumers living in Bangkok, and a questionnaire was used
as a tool for data collection. The statistical data were analyzed by using frequency, percentage, mean,
standard deviation, t-test, F-test, LSD and multiple regression analysis.

The results revealed that most of the consumers were male, aged 36-45 years old, holding
bachelor's degree, private company employees, married, having 3-4 members in family, and earning average
monthly income of less than 30,000 baht or equal. First, the results showed that the marketing
communication had the most effect on purchase decision of consumers; personal selling and sales promotion
was the top reason for the decisions, while advertising, direct marketing, and the public relations were the
second reasons to purchase a car. Moreover, sport utility vehicle (SUV) was the best’s vehicle selection for a
purchase decision of consumers in Bangkok Metropolitan. Third, different groups of consumers in terms of
educational attainment, occupation, marital status, and average monthly income affected consumers'
decisions on purchasing a sports utility vehicle (SUV) differently. Meanwhile, different groups of consumers
in terms of genders, ages and number of household members did not affect consumers' decisions on
purchasing a sport utility vehicle (SUV) at a significance level of 0.05. Finally, advertising, sales promotion
and personal selling influenced consumers in Bangkok Metropolitan in purchase decision on sport utility
vehicle (SUV), and could predict purchase decision of consumers on sport utility vehicle (SUV), which was
able to explain the variability of the variables at 47.50 percent.

(Total 121 pages)

Keywords: Integrated Marketing Communication, Sport Utility Vehicle Car, Consumers
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AT 1NN 4.22 Waﬂ’]ﬁ!lr%ﬂ‘lllﬂEJ‘]Jﬂ'J']ﬁJLW]ﬂ@n\‘Iﬂl@ﬂﬂ15@]ﬂﬁu1ﬂ“ﬂ@iﬂﬂuﬁﬂluﬂ‘lligﬁﬁﬂll‘]_l‘ll

dosa (SUV) SuUnauan unImeg 1095 LSD

v (1) (2) (3)
ADIWNN :
4.8 433 3.87
-.501 410
Taa (1) 4.8 -
(.370) (.000)*
- 460
ausa (2) 4.33
(.000)*
wihemevueniued 3) | 3.87 -

@

* MedAynNananIzal 0.05
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2
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v A v Aa dy 4 4 J 1 1Y) o a d Y 1
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NUIUFNFN luATOUA N 3 S.D. F Sig.
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591 400 427 555

[

* HedAynananIzal 0.05

111A13199 423 WU SauduiFnluaseunsivesdus lan in1s
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fﬂﬂiiﬂﬂiuﬁlﬁﬂgx‘]lﬂWNﬁ'luﬂi %'ll,l,uﬂ@'ﬂili?flhlﬂﬁlaﬂ@]fllﬂﬂuﬂlﬂﬁﬁj‘ﬂiiﬂﬂ

5101 dindonedoy N o S.D. F Sig.
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50,0001-60,000 11 50 4.12 525
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11NN 70,001 LN 79 4.40 488
591 400 427 555
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* HedAynananIzal 0.05

A 1 9 a 1 A Y a = v A dy 4
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ERFTGRIGET)

o ~ 1 1 A d 1y am =
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A ~ ' v a L 4 s
AT 1NN 4.25 Waﬂ'lil,lr%EJ'iJW]EJTJﬂ'J'IiJ!LGIﬂGI'N"U’ENﬂ'li@lﬂ’ﬁusli]c]fﬂiﬂUum@tuﬂﬂﬁgﬁﬁ\‘lﬂllﬂﬂ
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v S . A ool e | @ 6 ©6)
'iw"lﬂmasmem@u X
417 | 432 | 429 | 412 436 4.40
MNNUIDNINY 30,000 V1N - | -142 | -117 | 054 | -185 -226
4.17
(1) (081) | (200) | (.566) | (.109) | (.006)*
- 026 197 | -042 | -.084
30,0001-40,000 11N (2) 432
(791) | (.049)* | (724) | (.340)
- 171 -068 | -.109
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(112) | (592) | (259
- 238 280
50,0001-60,000 11N (4) 4.12
(.064) | (.005)*
- -.041
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30,000 U Umsaaduladesasudeunlszasauuualosa (SUV) uanaanugys lnand
Yy A 1 A 1 Y a A Yy A 1 A =
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msaadularesnsudeiniszasauuuadoia (SUV) uanannudus lnaniisielamasao
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andularesnsudounilszasdunudaleia (SUV) uanaenudus Inandisie ldmasaomou
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a A o A A v A dy 4
qUUATIUN 2 ﬁi]%flﬂﬁt’f@ﬁ'liﬂNﬂﬁ@ﬁ1@]&!’U’U’Uﬂ‘im1ﬂﬁ‘1/m¢]6ﬂﬁ@ﬂﬁual%“]f’ﬂ‘ii‘lfl‘hm

4 4 9 a
oiunlszaesnuuuadesa (SUV) GUEJq@uﬂnﬂiumﬁﬂgqmwumum

v

o a 4 . . . o o 4
NMNTAATIEHNTOADDINYAD (Multiple Regression Analysis) Taoiviua yany

[

a J dy
Gluﬂ’li')!ﬂi’l%’l’i NU

=2 ' A
a NUYO AN
=
X1 NUIYOI mﬂmym1
X2 Wlﬂﬂﬁ\? ﬂ'lid\?lﬁ%llﬂ?i"lﬂﬂ
=] 9y o
X3 U ﬂ'liclflf‘WUﬂQ']‘Ll"lﬂﬂ
= v o J
X4 U ﬂ1§ﬂi$(’lf'lﬁ1l°wu‘ﬁ
X5 ﬂiﬂﬂﬁﬂ N1INATIANNAIN
, = o A & s s
y NUIDN ﬂ']ﬁ@]ﬂﬁuclﬂclfﬂiﬂﬂu@@ﬂ!ﬂﬂigﬁ\iﬂllfﬂﬂ

a1losa (SUV) veufi Ina

A a J @ A v A g 4
A3 1N 4.26 ﬂTi')!,ﬂ'i1$ﬂﬂ1§ﬂﬂﬂ@ﬂ1’\wjﬂm"UﬂQﬁ?L!ﬂiWﬂWﬂﬁﬂlﬂNﬂ@ﬂ13@]@?(111%“1)’@5981!@]

4 4 a
anlszasduuualosa (SUV) voedis Ina

fals B SE b Beta t Sig.

AT (a) 1.116 178 6.275 | .000
*

mﬂmymw (X1) 222 .043 265 5.136 .000
*

MIFUATUNITUIE (X2) 152 048 180 3.144 | .002
*

ﬂWiﬁl%}Wﬂlﬂﬂu‘lﬂﬂ (X3) .390 .048 460 8.192 .000
*

MIUszmdunus (x4) -.025 037 -.034 -.688 492

N1IADIANINTY (X5) 026 045 031 574 566

R= 0.689 R’= 0475 R’ 0.469 F= 71.391 Sig. =.000

Adjust =

[
an

* WedAynadanszay 0.05
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=} o w
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aoin (SUV) ve371U3 T uazauisasaununeInsaimsaaauladosnsudonnilssasnnuy
Qad‘ %

14 a 1 v o w a
adoda (SUV) ¥09415 1na ldedniiiediAgneddanszay 0.05 uaza1u1sneduiendu

E4
Aualsvesduili1a3esas 47.50 Taomeudluaunmsainnnsailugiazuuudnldasi

y=1.116 +0.390 (X3) + 0.222 (X1) + 0.152 (X2)
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