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Thesis Title . Integrated Marketing Communication Strategies of Alcoholic
Beverages of Thai Beverage Public Company Limited through
Music Activities

Program : Masterof Communication Arts

Thesis Advisor : Assoc.Prof.Grit Thonglert, Ph.D.

Abstract

The research aims 1. to examine the alcohol beverage marketing
communications of Thai Beverage Public Company Limited through music activities, and
2. to examine the alcohol beverage marketing communication strategies of Thai
Beverage Public Company Limited through music activities. This study is qualitative
research based on document analysis, covering advertisement media about music
activities of Thai Beverage Public Company Limited published in 2022, and interviews of
four persons related to marketing communications through music activities. The data
were analyzed, and descriptive statistics were as follows:

There were two aspects related to alcohol beverage marketing communications
through music activities: 1. advertising the brand on the stage and music activity media;
and 2. use of music marketing in marketing communications.

There were five aspects related to the alcohol beverage marketing
communication strategies through music activities: 1. selection of catchy music videos
and songs for easier recognition; 2. use of diverse yet continuous activities; 3. use of
color in place of signs; 4. creating an image for friendly communications; and 5. urban
culture.

(Total 111 pages)

Keywords: Integrated Marketing Communication, Music Activities, Alcoholic Beverage
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