é

Z/\3

N

i\

W

NKINYIAUSLAN
RANGSIT UNIVERSITY
anulinsevesdliuimssensesdiersiuszuudumeinin
Tuvangammarinuasuazisuana
(TRUSING IN PURCHASING THE MAKE-UP COSMETIC VIA THE

INTERNET OF CUSTOMER IN BANGKOK METROPOLITAN REGION)

Tae

937151 INAVUKNIN

5408348

= Y v a o X < =
eNUMIANAUANBaszatuHTuaIunHIve I AN
HangAILIMIIFINONMIDANA aNUIFIMsdamsgsnenalil

AMZUIMITEING

HHINY1AYSIAA
Ynsfnu 2556

N9. 0267-5408348



&

20,
I\

NKDNYIAUSLan
RANGSIT UNIVERSITY

TRUSING IN PURCHASING THE MAKE-UP COSMETIC VIA
THE INTERNET OF CUSTOMER IN BANGKOK METROPOLITAN

REGION

ARISRA KERDKHUNMAK

5408348

INDEPENDENT STUDY REPORT SUBMITTED IN PARTIAL
FULFILLMENT OF THE REQUIREMENTS FOR
THE DEGREE OF MASTER OF BUSINESS ADMINISTRATION
IN GENERAL BUSINESS MANAGEMENT

FACULTY OF BUSINESS ADMINISTRATION

RANGSIT UNIVERSITY
AY 2013

N9. 0267-5408348



= Y} Y a A
FWRWNUNTANHIAUAIDATSLTIOY

14 Y a 4” A ° 1 a ]
anuPinelvvesdldusmsdeniesdionsiiussundunesiia
Tuangannumunsuazalsvanag
(TRUSING IN PURCHASING THE MAKE-UP COSMETIC VIA THE

INTERNET OF CUSTOMERS IN BANGKOK METROPOLITAN REGION)

Tae
95A51 LNAVUH NN
Yo wvag Y [ £ = o
lasumsasnaeunazeyialiiludinntiavesmsfnmunangas

Ysganuimsganaumtuga aummMsIanisginan

AUSVINITFIND

PHIINGIAYTIaN

n1sdnm 2556

a =}
a3.ln3%a qaziiies

P
219158N1U5nM1

4
A3, NAAWUT Aeadaanosh

NITUNIT

a =}
a3.1n3%a gaziiioq

Admenmsnangasusmsgsnauviiudia



aanssulsemea

v o = Y 9y a &Y dyo 3 ' Yy J
mstathimsfnyAuadvaszatiuiidusgarldadiennungaazaiueyn g
A @ Yt A4 9 A a = Ay v
2619899 INAANISLA ANz MINeIT09 Taomnized198e a3 . In3%a gazilios Nldngan
v s =2 v Y a £ Y9 ¥ ' A o (= I A
SufluernsdndTnumnmsduaivasy soildalianusiomdsuazdrlinuniluedied
y o = Y Y a o A g ¢
AROAIUATIINMULA VTR DNNTIA19Y IUTIBIUMsANEIAUATD TR TIiaS veruy ol
L yYaow ' 4 dy
FafIvevenswveUNIzamodegald a Tomadl
a o A v £ o w o A ' ' A v K
YOUBUNILAMUTEN TR ML $10A WiTnaw e s WML taziiouaindny
YsanIn anzuimigsne aummmitanisginanill alaldanusemasmivayunay
[~ o w o Y Y Y a @ dyo < vy =
Wusddds ildmsduadaszatiniduialddaed

v
9 ~

Aa o A ] <
aaNnyu ﬂl@ﬂl@ﬂWi$ﬂﬂlﬁN’]“ﬁﬂﬁluﬂﬁﬂUﬂﬁ'} T]ﬂf]fJG]YJﬂlﬁﬁfJGlUﬂWﬂﬂU%fJHﬁllﬂgslﬁj

q

o w 3 = o = ogzl dy
faslailuedisd aaeasulilomanazativayulumsdneaisiunlaonaos

D3A51 INAVUHNIN

NINYIAN 2556



5408348  :eNUIWUON :USHISFINANHIDAUNA 5 VSN, (@WIHIMsIaMsgInana i)
mangy an1314910, 1n5ead1014, szUUB MBS IIA
a a U v Y A & d‘ o v
93n51 Mavunann : anwlinsdevesgliuSmsdemSesdorsriuszun
dumesiinluuangamnuruasuazi/Suama (TRUSING IN PURCHASING THE
MAKE-UP COSMETIC VIA THE INTERNET OF CUSTOMERS IN BANGKOK

METROPOLITAN REGION) gw1séfitfSnu: as.lnstia gaziiles, 101 win

[

P = v Y a A A = ' ]
'JG]Q“]J?Zﬁ\?ﬂﬂl@ﬂﬂ'liﬁﬂy'lﬂuﬂ'ﬂﬂﬁigﬂﬂ INOANHIAITUUANAIININATU
4 a d’ 1 1 9
'1J5$"1)'1ﬂ§ﬁ'lﬁﬁi"ll’f]\‘]ﬂi$"lﬂﬂiclulﬂmﬂiq\‘llﬂWiJ’l’T'luﬂilla$ﬂiiJm“ﬂa‘VIENNa@]flﬂ'J'IMVlU’JWQGlﬂGlu
§ 4 o 1 a =] 4 v o 1 1

ﬂ?i‘%@m?ﬂ\?’fﬂ@NW'IHi?]J‘]J@‘L!L@]?Ji!U@, Lﬁ’f’]ﬁﬂ’]&l1ﬂ313Jﬁ3JWH‘ﬁ§$Vi'J'I\1ﬁ’JuWﬁﬂﬂ1§lﬂ1iﬁﬁ1ﬂ
o v & & S ' a s <
ﬂ'lJﬂ’)nJll'J’J'NGli]FLuﬂ'li‘ﬂf@!ﬂi’f]\‘]’d'l@'l\?WTL!ig‘]JLlJE)‘L!W]@iL‘L!GIGII@Qﬂi$%1ﬂiiu!ﬂlﬁ

a A = o A A [ @ v 9 ds‘
ﬂqﬂlﬂWNWWUﬂﬁLLa%ﬂiNﬂl“ﬂa, LW@ﬁﬂ‘HTﬂﬂﬂﬂﬂu‘] ‘ﬂMﬂ'ﬂiJﬁ’fiJW‘L!‘ﬁﬂ‘Uﬂ'ﬂiJhl'J'JNGl‘ﬂsluﬂTi“ﬁ@

y o ] a Jd I a
Lﬂ%{ﬂ\?Z’HE)NWTL!3$‘U‘]J’E]um@ilu@]“U’E'N‘IJ3$%1ﬂ31ﬂlﬂlﬁﬂ§\1lﬂww°ﬁ1uﬂﬁLlﬁgﬂﬁuﬂ!ma

9 E4
v A

1 Y] 1 d' 9 a o 9 1 a

ﬂijiJﬂ’JfJfﬂ\WlslGD'Gluﬂ'lﬁ'Jﬁ]‘(’Jﬂi\iullﬂL!,ﬂ °1J3$%1ﬂ31u1mﬂﬂ§ﬂlmwumuﬂmazﬂsumma
o d‘ A d' 9 a v 9 d' LA [ d'
1HIU 400 AU Lﬂi@\ill@‘i/]clslf(luﬂ1§'3‘l]flﬂ'§$ﬂﬂllﬂ'§lﬂ NIFLINLINIAITIND AT1IDYAS AURAY

Y 4
'i'JlI‘VNfﬂﬁ‘ﬁTWQﬁ@UﬁNNﬁ;?TuﬂluﬂTi'J’i]fJIﬂflﬂTi‘Vlﬂﬁ@‘]J Anova LLﬁ%i%ﬂTﬁNﬂigﬁﬂ‘ﬁ N3
1 [ o 4 U [

0ADDINY Y (Multiple Regression Coefficient) ”lumammmmauwumzmnmuﬂséfmmz

aulsany

=2 Y 1oy v Y Y @ =
ﬁ]"lﬂﬂWiﬁﬂEﬂﬂ‘W‘]J'ﬂ ﬂﬂﬂﬂﬂ"lu‘ﬂi%ﬂﬂﬂiﬁiﬁﬁiﬂ@uﬂ WA @DIUNIN TEAUNTANE
= Y A 1 [ 1 ' 14 Yy a dy A ) ]
DIYN Llagiﬁﬂ,ﬂ VILL@IﬂG]"NﬂUUlllllNﬁﬁ'ﬁ]ﬂfln\luh?]"lﬂbli]ﬂlﬂﬂF?ﬂalfﬂiﬂWi“ﬁﬂLﬂi@\‘lﬁW@NN1u§$UU
a s a ~ v Y v =~ v
aummmﬂmwﬂ;qmwumumuazﬂmmmammmwﬂu YNIUATUDIYNLLANATNNU
1 09: A v 9 9Jq 9 Aa dy A o ] a S <
mmu‘w3Jwammm"l’nwﬂwmg«j“l%mmmmmmﬁmwwmiz‘uuaummmaﬂum@

NIUNHUMIUATHAZ T UAUMaNUANA 1Y

1 U a Qd’
nnmsanlaeldranisnageuaunagiumsivelaeldadulsed@ninmsonnse
' 1 1 a o 4
WYY (Multiple Regression Coefficient) wundmlszaunmamsaaaldun waasus nna

~ 1 (% 12 [ o g 9 Y Aa dy A L)
HaenNITUIUNIT “V]LLG]ﬂ@lNﬂuhlﬂJiJﬂ’ﬂi]ﬂ'll“l/‘lu‘ﬁﬁ@ﬂ’NN]l’J’JNGlﬁ]"llfNf{ﬁ‘]f‘]Jiﬂﬁ%fJLﬂi@\iﬁW@N



1 a =] a { 1 o
INTL!iZ‘]J‘U’E)1!W]’E)ﬁ!le@GluLEUGIf‘liq\il“l/lW‘JJﬁ"luﬂillagﬂﬁJﬂ!“ﬂa NANAIINY ﬂﬂl%u51u51ﬂ1

v 4 1
FBINWMTIATINUI MTAUATUNITAAIA AIUNTAT AU AuanA RN U]
@ @ Jd Y 9Jq Y a dy A o 1 a S 2
ﬂ'J']iJﬁllWHﬁﬁ'E]ﬂ')'liJ]l'J'ﬂ\‘]ii]eUﬂﬂli\ﬂ‘]f“ﬂiﬂ']5‘;11@!,?]5'E'J\Tﬁ'l'E'J'NN'luﬁgﬂﬂﬂu!@@iluﬁ(lulm@]

nguNNIMIUAIHazlTuamanuana1eiy

LY 4 U [ A Iy T A
PYadoarudne 1dun nmdnueiaum (Brand Image) 1o ANUANARDAUA (Brand

1 (% 4 1 [ Ia
Loyalty) 91nmsanelanuii fededruouq 1dun amdnvalduan (Brand Image) taz Ay
v A1 a9 =) v o d1 Y Y a g A ) '
fnAReduM (Brand Loyalty) Hanuduiusaeniulingdevesdlduimsdeniosdrorru

a =] a A 1 @
iguuaumaigumiuzwm;ﬂmwumuﬂmazﬂinmmammﬂmﬁﬂu



5408348 :MAJOR : MASTER OF BUSINESS ANMINISTRATION;
(GENERAL BUSINESS MANAGEMENT)
KEY WORD :TRUST, MACK-UP COSMATIC, INTERNET
ARISRA KERDKHUNMAK : TRUSING IN PURCHASING THE
MAKE-UP COSMETIC VIA THE INTERNET OF CUSTOMERS IN BANGKOK AND
METROPOLITAN REGION ADVISOR : KRICHIT SUTAMUANG, Ph.D, 101p .

The purpose of the independent study is to study the different demographic factor
that related to effect on trust for decision making in purchasing make up cosmetics via the
Internet in Bangkok Metropolitan Region. To study the relationship between the marketing mix
and the trusting in purchasing make up cosmetics via the Internet of population in Bangkok
Metropolitan Region. and to study other factors that are correlated with trusting in purchasing

make up cosmetics via the Internet of people in Bangkok Metropolitan Region.

The sampling group is used in this research are 400 people in Bangkok Metropolitan
Region. This research instruments consist of frequency, percentage, mean included assumption
test both Anova and Mutiple Regression Coefficient to evaluate the relationship between

variables and the dependent variable.

The study has found that demographic factors, including the different of gender,
status, education, occupation and income do not affect the trust of customers to purchase the
make-up cosmetics in Bangkok Metropolitan Region, except for the difference age is affect the

trust of customers to purchase the make-up cosmetics in Bangkok Metropolitan Region.

From the study by using multiple regression coefficients, found that the marketing
mix, including product, people and differencing process are not related with the trust of the
consumer purchasing make-up cosmetics via the Internet in the Bangkok metropolitan region,

except for the pricing, the distribution channels and promotion. The different quality of product is



a factor to the trust for decision making in purchasing the make-up cosmetics of customers via the

Internet in Bangkok Metropolitan Region.

The other factors are Brand Image and Brand Loyalty. From the study has found
that other factors including brand Image and brand Loyalty are associated with the trust of the

customers in purchasing make-up cosmetics via the Internet in Bangkok Metropolitan Region.
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