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6608821 . Pornchita Oeungcharoen
Thesis Title : Causal Factors Influencing Intention to Use a Service of Advertisement

Picture Design Via Tanee Graphic Facebook Page of Consumers in Bangkok

and Its Vicinity
Program . Master of Information Science in Social Media Technology
Thesis Advisor  : Asst.Prof. Somchai Lekcharoen, Ph.D.

Abstract

This research aims to 1) develop and verify the consistency of a causal relationship model
regarding the intention to use advertising image design services via the Tanee Graphic Facebook page
among users in Bangkok and its metropolitan area, and 2) investigate the causal factors influencing the
intention to use these services. The research is quantitative, utilizing online questionnaires for data
collection. The sample group consists of 300 individuals who have used the advertising image design
services via the Tanee Graphic Facebook page and reside in Bangkok and its metropolitan area, selected
through convenient sampling. The data were analyzed using frequency percentages, confirmatory factor
analysis, and structural equation modeling. The findings reveal that the developed causal relationship
model consists of four aspects: 1) brand awareness, 2) brand image, 3) brand value, and 4) intention to use
the service. This model is consistent with empirical data, as indicated by the values: CMIN/df = 1.95, GFI
=0.95, AGFI = 0.92, SRMR = 0.04, RMSEA = 0.06, and a predictive coefficient of 0.67, showing that
the variables in the model can explain 67% of the variance in the intention to use advertising image design
services via the Tanee Graphic Facebook page. It was found that brand awareness and brand image
directly influence the intention to use the service, respectively. If entrepreneurs apply these research
findings, it will benefit the advertising image design business by increasing brand awareness, enhancing
brand image and value, and ultimately fostering the intention to use the service via the Facebook page.

(Total 82 pages)
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