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Dissertation Title : Developing ISEA Strategy For Building Online Influencers in Thailand
Program : Doctor of Philosophy in Social Media Technology

Dissertation Advisor : Asst.Prof. Sumaman Pankham, Ph.D.

Abstract

Significant changes have occurred in online media from the past to the present. As a
result, online businesses increasingly rely on social media influencers to promote products and
build brand credibility while reaching a broader consumer base. This research focuses on
developing the ISEA strategy for building online influencers in Thailand with a new approach. The
study used a mixed-method design, collecting qualitative data from 21 experts using the Fuzzy
Delphi technique and quantitative data from 800 online influencers with at least 10,000 followers
through an online questionnaire. Data analysis included descriptive and inferential statistics, such
as frequency, percentage, mean, standard deviation, and confirmatory factor analysis. The research
findings indicate that the developed strategy aligns well with empirical data and consists of four
components: 1) Audience with nine indicators, 2) Expert with nine indicators, 3) Social Media
Manager with nine indicators, and 4) Influencer Marketing with nine indicators, totaling 36. This
new knowledge about the ISEA strategy can help create and develop online influencers by enabling
them to establish their identity and increase their credibility on social media platforms.
Consequently, this approach aims to help influencers build and expand their follower base more
effectively.

(Total 174 pages)

Keyword: Influencer, Audience, Social media manager, Endorser, Influencer Marketing
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Linguistic Variables Fuzzy numbers
mﬂ‘ﬁqa Very Important (VI) (0.9, 1.0, 1.0)
119 Above Moderate (AM) (0.75,0.9, 1.0)
ADUL1911A Important (I) (0.5, 0.75, 1.0)
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17 Saaty, 2010

2 - 2 i 1 i 2 =
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(0,0,0.1) (0,0.1,0.3) (0.1,0.3,0.5) (0.3,0.5,0.75) (0.5,0.75,0.9) (0.75,0.9,1) (0.9,1,1)
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11: Saaty, 2010
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