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Duangtip Chareonrook 2567: Expectations and Satisfaction of Undergraduate Students on the
Teaching of the digital communication subject ICO 349 of the International
Communication Program at Rangsit University Faculty of Communication Arts Rangsit

University 67 Pages

The objective of this research was to Expectations and Satisfaction of Undergraduate
Students on the Teaching of the digital communication subject ICO 349 of the International
Communication Program at Rangsit University. The researcher using a questionnaire as the data
collection tool. The participants were 120 students enrolled in the International Communication
Arts program at Rangsit University, who registered for the course ICO 349 Communication
Entrepreneurs in the first semester of the academic year 2024. The study results: The majority of
the sample group were female, outnumbering male participants. The average age was 21 years
old. Most students attended the ICO 349 Communication Entreprencurs course without any
absences, and the majority showed a high level of interest in the course. The study found that the
overall expectations of the sample group regarding the teaching of ICO 349 in the International
Communication Arts program at Rangsit University were high. When examining specific aspects,
the highest expectations were related to the instructor’s teaching methods and learning activities.
This was followed by expectations for facilities and services, the benefits gained from the course,
and the overall quality of instruction. In terms of satisfaction, the sample group’s overall
satisfaction with the teaching of ICO 349 was high. When broken down by category, the highest
satisfaction was in the quality of instruction, followed by the benefits received from the course,
the instructor’s teaching methods and activities, and finally, facilities and services.

The hypothesis testing revealed that gender and age differences among the sample group
did not lead to significant differences in expectations regarding the ICO 349 Communication
Entrepreneurs course. However, differences in class attendance frequency showed statistically
significant differences in expectations for the course. Regarding satisfaction, the hypothesis
testing showed that gender, age, and class attendance frequency did not significantly affect

satisfaction with the ICO 349 Communication Entrepreneurs course.
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2.6 COURSE SPECIFICATION
SECTION 1 GENERAL INFORMATION

ICO 349 Communication Entrepreneurs 3 (3-0-6)

SECTION 2 COURSE OBJECTIVES AND COMPONENTS
1) Course Objectives
Upon successfully completing this course you should be able to:
1.1)Understand the fundamental processes and steps to embark into the realm of
communication entrepreneurship.
1.2) Apply techniques learnt in-class in practical and realistic settings.
1.3)Understand the online landscape of communication entrepreneurship and
strategically evaluate potential risks and opportunities.
1.4) Understand the process in generating ideas and solidifying those ideas into
realistic products.
1.5) Create a strategic communication plan to enhance sales and productivity.
1.6)Operate a physical store to sell and attract potential consumers through
communication tactics and strategies.
2) Course description
Communication entrepreneurs explores the competitive realm of entrepreneurship.
Encompassing the various fundamental skills and steps to create an entreprencurial business from
idea generation, strategic market research, product production, coordination of communication

strategies, and online and offline sales.

SECTION 3 Development of the student’s learning outcomes
The standards of learning outcomes for curriculum development in the framework of

national standards for higher education in the 5 areas are as follows:
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The instructor is attentive and provides excellent guidance to the students. nga
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The instructor uses teaching techniques that consistently encourage 461|075
nga
student participation.
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and incorporating it into their teaching.
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The instructors are able to recommend learning resources, including 4711071 | 4
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The course description of the curriculum is consistent with the learning
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of communication entrepreneurship.
° A Ao Y a 9 s Aa
ﬂmmmmmmﬂuﬂwLiﬂuﬁluwmwau”lﬂ1%1uﬁa1umsmmuaz
Ufiiald
1 441 10.74 | wIn
Apply techniques learnt in-class in practical and realistic settings.
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Understand the online landscape of communication entrepreneurship and nga
strategically evaluate potential risks and opportunities.
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Understand the process in generating ideas and solidifying those ideas into
realistic products.
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Create a strategic communication plan to enhance sales and productivity.
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Operate a physical store to sell and attract potential

consumers through communication tactics and strategies.
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The instructor possesses widely recognized competence.
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The instructor has the ability to effectively convey various knowledge to

you.
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The instructor is attentive and provides excellent guidance to the students.
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The instructor uses teaching techniques that consistently encourage

student participation.
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and incorporating it into their teaching.
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The instructors provide documents and use modern technology and

teaching materials.
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The instructors are able to recommend learning resources, including
websites, e-learning platforms, and information retrieval services for this

course.
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The course description of the curriculum is consistent with the learning
objectives of this course.
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Understand the fundamental processes and steps to embark into the realm | 4.62 | 0.64 ‘ﬁﬁﬂ
of communication entrepreneurship.
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Apply techniques learnt in-class in practical and realistic settings. nga
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Understand the online landscape of communication entrepreneurship and nga
strategically evaluate potential risks and opportunities.
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Understand the process in generating ideas and solidifying those ideas into
realistic products.
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Create a strategic communication plan to enhance sales and productivity.
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Operate a physical store to sell and attract potential consumers through

communication tactics and strategies.

33U 4.45 | 0.63 an

1 =

10A15199 4.7 WU ANNRIne lvveangualed i Nlaen i suMITdoU 518731
9

ICO 349 YDINANFATUNAMNTATUILINA Wi IN1aoSIdn Haail
9 =) = 1 [ A U A A
AUAUNINMIFTIUMITOU MNIINANUNINe laegluszanuniga Aunaen

1 9y
468 Tas AU NaND 191509 11DM1UDIIF VAN N UATIATINUAIUABINITUD

[l
v A

] ] ' '
Auszneums uazitiernazduauda lusmsdouiinnumungay 1niiga ANRAeINUN
A zij a o 7 Y 9 1 = a A U A A
4.72 3990941 A0 Lu@ﬁ"lsll’t‘)\iﬁslf']ﬁ']ll”liﬂu']ulﬂﬂﬁ$f‘4ﬂﬁﬂlelf\ﬂu‘lﬂi’)ﬂWﬁiJﬂﬁgﬁﬂ‘ﬁﬂ']W ANURAYIN
Y] a A an o 3 = (% A U A A o a
4.71 HANFAITINITADTITAING Lﬂu‘l’lﬂﬂi\lﬁﬂiuﬁﬂﬂ'ﬁﬁ'ﬂﬁ'ﬁ AURAYN 4.66 LLAZAIDDTUY
IPINNANUFARY AURAY 4.61 MUTIAY
o a J a v A
@%}”Iuﬂ‘Iﬁﬂ”ILNUﬂ1§ﬁ@u VYDIDIVTY (INAUANITADU/ ﬂTiﬂﬂﬂ’ﬂﬂiﬁllﬂ']ﬁLdiﬂuq%:)
= 1 o 1 A = = A Y = a
ﬂ'lWi')llﬂ'J'lil‘W\?W@iﬂ@&liﬂiZQ‘Uiﬂﬂ AuNaY 4.40 Iﬂﬁlllﬂ')'\llW\TWﬂiﬂliﬂﬁﬂﬁﬂuﬂlﬂﬂuﬂﬂ'ﬁ
~ 9 Y I =] 1 1 ~ = 9 =
ﬁaumuuclw@Liﬂumﬁ’gummﬁne AURAY 4.51 TO303U1 AD lﬂﬁﬂuhﬂ?’lﬂﬁ’lﬂ’liﬂiuﬂ’li
' F Y Y 1 = Y = ' Y o o ' v =X Y
DIYNDANITN AN GI,WT]']HLIQ'E]EJ'N@] L!ag@ﬁ@ullﬂ’)'llll'fﬂii]iﬁllﬁ&’iﬁﬂ'lllugunlﬂuﬂﬁﬂ‘hl1]‘1@]

I 1 s A o A J < A @ ' A
L‘]J’L!EJEJ'N@ AURAYININUN 4.45 @1%']5ﬂﬁﬁﬂuiﬂ'ﬂllﬁ'lﬂ'liﬂlﬂu%EJE]MT]J ANURNAY 4.42 LAY

U

@

= I A 1 C4 @ ] J A o w
Qyﬁaunmmumummmf% umam@;mimﬁﬂfguumaauagmm AURAY 4.37 AUAAUY
AUFIBIUIIANNAZAINIALNITUTNT MnsIuanuiane lveglussauuin

1 A ~ =3 A J o 1A 9 Yy . A
ANURAY 4.07 IﬂEJiJﬂ’JHJWQWfJGl%Li@\i?ﬂiﬂiEJ’t,“fHJﬁml,u%uHmﬁﬂliﬂug Ulﬂ!!,ﬂ website Y139 e-

. a A vy 9 ' a dy 1 A A =
learning UACNITUINITNITAUAUUVDYAAG 11!518]’361511! ANURAY 4.22 030U AD UNT

U

aa o

o v A a4 9
HUEUIUDYANITADAITAINANINGTD

v Aa = [ = S 9
24N VAT oYU AURAY 4.21 D115oNENASHas 19
4 |w [} U H P( { A v A
maluTad Aodszneunsaounnuaiis AUnae 4.20 019138 1% NIAANYINNEITO NIV
~ d' Y 9 ds! U = o a a [ =\
Fou e lda1usadlanniu Aunae 4.16 uazA 19T U183187%1V0INANGATUAY
Y v W 4 = 9 a dy 1 = o w
doandoInuInglssanmsizeu] 1us1e3ni Aunas 3.57 Muaau
Y s Yo ~ = ' o
amilsz Temineg 1a5v0nmsiSounsdou nmsauanuiane lvegluszavuin
oA A = & ) L H A Y 9
Aunde 4.45 Tagianuianelaeudnlanszurumsiugiuuazvuaeulumsisuduangms

3 Y Y A A ' A A 9
Lﬂuﬁﬂizﬂﬂﬂﬂﬁﬂ"luﬂ"liﬁ@ﬁ"li ll"lﬂ‘i/lfjﬂ AUNAY 4.62 79I 71D ﬂm!ﬂﬂi%ﬂﬁl‘l’iﬁuﬂl@ﬂﬂﬁ




40

4 4 a { a Jd 1 §
Uszneumsaunisdeaisoou law naziseluanudsuas TemaFanagns aunde 4.58
o a { d A a wa J {
auannsadunatdansenludesSould1FluaoiunsaliSwaz §UA 18 aunde 4.51
o A 9 Y Aa A =3 FY ] 4 a A
ansaduiunsiudes ailevisuaz fegagnanthuuedunagnsuazmaianisdoas
4 a & A A a A o [ 4
pazeIaa KU TemaBnagniiiomusoavisnazlsz@nsnmmsiiau Aunae
VoA 9 Y = @ = v Y 9 <
wdud 435 uazisn lenszuauns lunsaselemenazwaun lodomaniuldnaeilu

a o PR a 1 A o w
HAANUNMIUITI ANNTE 4.28 auaIaY

A3 99 4.8 LA URAY tazaIUDeuUUNIATEIN ANUNINE TavoInquAIRE1IAeN1IE B

a @ a 4 a a v v A
MIAU 319311 ICO 349 VDINANFATUINAMNTATUIUITIN UNINY1AYITITA Iﬂﬂﬁﬂll

ANNAINDlD % S.D nilany

v
=

AUAUMNNMTHIUMTHOU 4.68 0.62 nniga

o A 4
@ﬁfmmiml,uumia@u UDID1V13Y

R . . 4.40 0.69 N

(MANAMITIY/ MIIANINTTUMTTEUT)
AUTIGIIIANUAZAINNATMTUINS 4.07 0.66 NN

Y s Yo =

aulsz Teminag lasuanmsiseumsaon 4.45 0.63 N

T d‘ U =1 \ o/ T \J

FINAVNAYIZAVANNNIND IV INGNA IV IBNS

Foumssou 318391 ICO 349 Yosnangastmamans | 4.40 0.65 D)

WIUIFIA NHINSIE5Ia0

MINATNN 4.8 WU AIRDYTZADTZAVANUAIND l1UDINguAI0E 1AM U
a @ a 4 a a v v A 1 @
doU 5187%1 ICO 349 YBIHANGATHNAMAATUINITIA UHIINGI1AD3IT Taes I oglusean

110 AURAUNINDY 4.40




41

Y

aouil 4 anuAamiusazdaauenuzindAxn NddemsiSaumsaounguIvinmsaearsadia

a [ a d a a v v A
3183%1 I1CO 349 VNHANTATHNAMNAATHIUIFIA NKINGIAYIIaN

v = a A = 2 dy
l. ﬂmaaﬂ"luwmaﬂmmauwaﬂqmu

I have no doubt that I made the right decision in enrolling in this course.
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The instructor teaches effectively, understands both myself and my classmates,

provides valuable information, and offers excellent support in our learning.
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This is an excellent subject. I greatly enjoy studying it and believe that the

knowledge gained can be practically applied.
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I find it highly beneficial that this course provides hands-on practice. In addition

to being enjoyable, it also enhances our knowledge of various techniques.
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Expectations and Satisfaction of Undergraduate Students on the Teaching of the digital

communication subject ICO 349 of the International Communication Program at

Rangsit University.
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This questionnaire is part of the research on Expectations and Satisfaction of
Undergraduate Students on the Teaching of the digital communication subject ICO 349 of the
International Communication Program at Rangsit University. Please read and answer each

question truthfully.

d' % Q'J Y
ADUN 1 anymgm‘lﬂmmgmammuaaumu
Part1 General characteristics of survey respondents.

d” o A ] 1 9 % < a A
AT1BLDI I‘]J‘i@‘ﬂ'l!ﬂi@\i‘ﬁlﬂﬂ \/ GLH‘B’EN'NQTVW]‘EQﬂ‘Uﬂ’]nJL‘iJui]‘iﬁﬂJ'lﬂﬂq@

Please mark \/ in the space that best corresponds to the truth.

1. INA (sex)

() %8:Men () MQ9:Woman
2. 919 (Age)

()19 yearsold ()20 yearsold

()21 yearsold ( )22yearsold
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3. Have you ever missed this class?
() Never () Missed less than 5 times

4. Interest in this subject

() Highest () High
() Medium ( )Low
() Very low

tﬂ' o td‘ U v 1 ) v = a

AOUN 2 ADINNYINVAITNAINTTINADNANTILIGHINDNIILIEUNIIADU 318 ICO 349 Y03
wangastimamaniuNma aInendeedn
Part 2 Expectations of Undergraduate Students on the Teaching of the digital
communication subject ICO 349 of the International Communication Program at Rangsit
University.
MBUD3 Han13BeUFNMAKIL AoUNNILEEINT 1879 ICO 349 1ULANNMIAKIINUNS
= Y = o A 1 1 9 Y <
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Expected learning outcomes: Before you take the ICO 349 course, you have expectations
regarding teaching and learning. How much? Please mark \/ in the space that best corresponds to

the truth.

LAY (level)

1

Expected 5 4 3 2
Very

Highest | High | Medium | Low
low

é’l’mqmmwm‘sﬁﬂummau

The quality of teaching and learning

ABTVITILIFINANUFALIY

The course description is clear.
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WM TS
The Digital Communication curriculum is well-

recognized in the communication industry.

P
a o o [ 9
Lﬁ’ﬁ]‘ﬂ'ﬁl’ﬂﬁ’ﬁﬂﬁﬂ’ﬂhﬂuﬁhﬂ@]i\iﬂ‘ﬂﬂ31il¢lﬁ]\3ﬂ'li
Y
You1l5ENo U3
The course content is modern and aligns with the

needs of employers.

g a o /9 9 '
iomvesimnamnsni lilszgnd g ldeds
= a a
ilszansam
The course content can be effectively applied in

practice.

Pl '
Lﬁi’)?ﬂuﬁ$‘511!31!5]1’311!\1ﬂTiﬁ@uﬁﬂﬁWNmNWZﬁiJ

The content and teaching hours are appropriate.

Y o A d a v A ~ Y
ATUNIAUUUNTADU VDIDIVIFY (INAUANITADU/ ﬂ1§§]ﬂﬂ§)ﬂ§§3~lﬂ1§l§ﬂu§)

Teaching Operations of the Instructor (Teaching Techniques/ Organizing Learning Activities)

d Y = 1 A o
E’]"Iﬁ]ﬁﬂﬁﬁﬂuﬂﬂ’nuﬁﬁﬂiE]L‘]JL!‘VIEJ@'JJ??J
The instructor possesses widely recognized

competence.

9 =~ U Y Y

@ﬁ@uhﬂ31nﬁ13~l1iﬂ€luﬂ1§01811/]’6@?]’311@@]1\1”]Glﬂ
1 Y 1 =%

u'laedned

The instructor has the ability to effectively convey

various knowledge to you.
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Tailuedg19a

The instructor is attentive and provides excellent

guidance to the students.

Y a a A 9 g Yy Ay '
ﬁﬁﬂullmﬂuﬂﬂﬁﬁ@u%muiﬂﬁliﬂ‘l‘lllfﬁui]ll
L1uo

The instructor uses teaching techniques that

consistently encourage student participation.

v 1

9 I A J
Qﬁﬁ]uﬁﬂ’NNMQNHWWﬂ'ﬂNi}ﬂ UADIMANIT N
Jagiumnaeuadiaus

The instructor is dedicated to continuously seeking

up-to-date knowledge and incorporating it into their

MUTI YA NNTZAINLAZMITUIMSI

Facilities and Services

I Y a A
GW%WiEIIIL’EJﬂﬁﬁLLﬁgGl%WIﬂI’L!Iaﬂ golsznoums
AouUNNUAY
The instructors provide documents and use modern

technology and teaching materials.

J o 1A Yy 1 .

21TYT NI USUUNANLTEU] ll?l!!,ﬂ website

A . a A9y 9
190 e-learning HAaZNMIUINITMITUAUUBYA

' a A
a199) Tusredmnil
The instructors are able to recommend learning
resources, including websites, e-learning platforms,

and information retrieval services for this course.

o 9 [

= o 9 A aa A a
UMITUUSUIVBYANITADAITAINANINYIVDINY
a =3

IVPUTYU

Relevant digital communication information related

to the course is provided.
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The instructors use case studies related to the course

to enhance understanding.

MoTUIIITIVeINANGATIAINA ARG EINY
[ 4 = Y a g
Tonseaaamsizoud 1usedIni

The course description of the curriculum is

consistent with the learning objectives of this

14 ¢a %Y ~
ﬂ]uﬂﬁgiﬂ‘ﬁuﬂ‘i]g"lﬂﬁﬂ‘i]1ﬂﬂ1§!§ﬂuﬂ]§ﬁ@u

Benefits of Teaching and Learning

Fl P
At lenszurumsiiugiuazuaenluns
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Limumg’jmﬂﬂuﬁiﬂszﬂamﬁﬁ’mms?‘famﬁ
Understand the fundamental processes and
steps to embark into the realm of
communication entrepreneurship.
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Apply techniques learnt in-class in practical
and realistic settings.
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Understand the online landscape of communication
entrepreneurship and strategically evaluate potential

risks and opportunities.
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ﬂmlﬂlﬂfﬂﬂ‘i%ﬂ’)uﬂ1icluﬂ1iﬁi1\1ul@!,ﬂEJLL'ﬁzWGJJ‘Lﬂ
= IR 4 A o oAl a
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Understand the process in generating ideas and

solidifying those ideas into realistic products.
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Create a strategic communication plan to enhance

sales and productivity.
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Operate a physical store to sell and attract potential

consumers through communication tactics and
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Part 3 Satisfaction of Undergraduate Students on the Teaching of the digital
communication subject ICO 349 of the International Communication Program at Rangsit

University.

o dw 1 =~ =3 @ =} Y = o A
ATBLD] 1/1']Hllﬂ’)'lll‘W\iW’f]ﬂli]ﬂiJﬂ'l‘iL‘iEJuﬂ']i’ﬁ@u ll']ﬂ‘l!'E)EIL‘WENGlﬂ I’]Ji@‘i/]'l!ﬂi@\iﬂll'lﬂ \/ Glu
1 1 o 3 1 {
“I)'@\?'JNGl,ﬁ}@]ﬁ\iﬂﬂﬂ'ﬂuﬂ'JT?JL‘ViusUfNVI"Iuiﬂﬂﬁ’Qfﬂ
You have satisfaction regarding teaching and learning. How much? Please mark \/ in the

space that best corresponds to the truth.

STAY (level)

1

Satisfaction 5 4 3 2
Very

Highest | High | Medium | Low
low
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The quality of teaching and learning
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The course description is clear.
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The Digital Communication curriculum is well-

recognized in the communication industry.

F
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Y
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The course content is modern and aligns with the

needs of employers.
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The course content can be effectively applied in

practice.
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The content and teaching hours are appropriate.
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Teaching Operations of the Instructor (Teaching Techniques/ Organizing Learning Activities)

d Y = I ~ o
mmsﬂ@ﬁauummmmamﬂuw&amu
The instructor possesses widely recognized

competence.
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The instructor has the ability to effectively convey

various knowledge to you.
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The instructor is attentive and provides excellent

guidance to the students.
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The instructor uses teaching techniques that

consistently encourage student participation.
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The instructor is dedicated to continuously seeking

up-to-date knowledge and incorporating it into
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Facilities and Services
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The instructors provide documents and use modern

technology and teaching materials.
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The instructors are able to recommend learning
resources, including websites, e-learning platforms,

and information retrieval services for this course.
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Relevant digital communication information related

to the course is provided.
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The instructors use case studies related to the course

to enhance understanding.
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The course description of the curriculum is
consistent with the learning objectives of this

course.
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Benefits of Teaching and Learning
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Understand the fundamental processes and steps to

embark into the realm of communication
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Apply techniques learnt in-class in practical and

vanlictin cattinoa
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Understand the online landscape of communication

entrepreneurship and strategically evaluate potential

risks and opportunities.
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Understand the process in generating ideas and

solidifying those ideas into realistic products.
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Create a strategic communication plan to enhance

sales and productivity.
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Operate a physical store to sell and attract potential

consumers through communication tactics and

strategies.
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Part 4: Comments and Additional Suggestions for Teaching to Expectations and Satisfaction

of Undergraduate Students on the Teaching of the digital communication subject ICO 349 of

the International Communication Program at Rangsit University.
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