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Abstract 

As the global economy rapidly advances toward digitalization, financial 

technology (FinTech) has witnessed substantial growth, with mobile payment—one of 

its most prominent innovations—significantly reshaping consumer payment behavior. 

This trend is particularly evident in emerging markets such as Thailand. This study aims 

to examine the impact of mobile payment on the behavior of middle-aged consumers in 

Thailand by developing a theoretical model grounded in the Theory of Planned Behavior 

(TPB). A questionnaire survey method was employed, targeting mobile payment users 

aged 30-50 years in the Bangkok region, yielding 427 valid responses. The data were 

analyzed using descriptive statistics, reliability and validity testing, correlation analysis, 

and regression analysis. The regression model confirmed the positive influence of 

attitude, subjective norm, and perceived behavioral control on mobile payment intention, 

as well as the significant positive effects of payment intention and perceived behavioral 

control on actual mobile payment behavior. These findings validate the applicability of 

the Theory of Planned Behavior (TPB) in explaining mobile payment behavior among 

Thai consumers. Notably, perceived behavioral control and payment intention emerged 

as the most influential factors driving actual usage. This study offers valuable practical 

implications for the development of mobile payment promotion strategies and provides 

theoretical support for designing more targeted and behaviorally informed marketing 

approaches. 
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1.1 ./\]^"_ 

Ìf,%ÂCÈDåEFRGHª%IJKL (FinTech) ­YÊ��ôÈD

OP1�dÍÎ (Chen, X., Yan, & Chen, W., 2022)A�J%6ôW7}�IJK

L­Y1�dÊSOÏ%*ÂC�¬ÐÑ[àÒOÓ^_1Ô`A�ÕÖ�W7

yÓ%6ôW7×Ø�ÙÚRqÛ�R�ÜÂR%Ý/ÿUV�89:1W78

Þ%�ß�[Q3½9�hà (Lai & Liew, 2021)AÆ�ñ*OPJ,ë%6ôW

7µ¶T�áâ�Ö�IJãä1åæ%ùÝ/ÿyÙ�çè1éê9ë%�Û

�ìí�î%�ô�ïðÈD1­ÏñOP (Hopalı, Vayvay, Kalender, Turhan, & 

Aysuna, 2022)A 

+,}�òóôÿx1�dÈDh%�6ôW7=>*~õöf÷ÈÉ�ø

EOP (Thirawat, 2022)Aù��÷G�ú�%2023 f+,6ôW7=>�n(

�� 400ûü²%ý 2018f1 150ûü²^_�Ìþÿ (Changchit, Cutshall, & 

Pham, 2024)ADÏ^_µ¶��!"�#«1${�%&'kl¯(1æç%ä

)µ*+,+,èGHÈD1-Ý�ôA+,+,.* 2016 fÙ/0�123

ìíz4 (Thirawat, 2021)%�6ôW71OP���z567%ß�à�Ïà8

ïð9(%: PromptPayÂ5%ãÁqz�ü;~#«<=>~�<­!?9@

A�ÉB%/CDE�6ôW71ãqFG%�ô�HL�*Âïð�¬Ð1�

IJq (Zheng & Angasinha, 2023)A 

*+,+�KXY=>LFM��ôN%+,1%&'${î�6ô¯OP

QîR(�ýÛS¢ (Nurdiana, Hariyani, & Boedirochminarni, 2023)Aù�+,G

HÈDT­U (DEPA) 1�i%2023 f+,%&'${îÛ( 98%%6ô¯O

PQîäñ(� 141%%D&'(¢R� 10 À+,\VTW~ 14 £6ô¯O 
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(Jongwanich, 2023)A*:$Û1%&'�6ô¯O${î©ªN%6ôW71ã

qXîúY>ÄAZ[\1ÏÂtuú�%W~ 80%1+,/09�æ]^_È

êãq6ôW7ãä%�J`!ÉBñ_êq1W7yÓ%aÕ(� 42% 

(Kaewkitipong, Chen, Han, & Ractham, 2022)A 

b46ôW7*+,cÁ�øEOP%ß*89:éêìíJa���dÿ

Ö%d÷!�;<89:W7!�1�h«�efghà�R1wx (Chuchuen 

& Chanvarasuth, 2022)A�ówx�d÷@6ôW71L�ÆRqqzpi!�{

�ÈD;<%d*^NyÃj*�úwxgÄk�Ï%xl¹mUn%oT"¯

Û�pqJ,qü,XL�Êr=>%ghèòóôJX}sÈDhÆtuv (:

"ªÞRwÀYGHª+�WóRßj) 1��x�y%è{uz{|%wx±

Ýª÷@}GH~9Q��f=}GHËç�Ùfgh%�¹ 30-50y}Jf�

I_�}�L���÷���1�Æ�� (:Û}s�ÀYë���JIÿÖ) 

(Zhu, Charoennan, & Embalzado, 2022)xbwx;~pq+, 30-50y\g%áâ

>�wxåæ%�YZ=>GHªÉo��ä�P´�MR15t2�Y.¿�

�A 

1.2 ./T+ 

B(6ôW7*ÂC�¬Ð1ME${%+,}�òóôÿx1�dÈDh%

�89:è6ôW71�����ãq!���Ê�0�³�½³÷@1q@A

f�%b46ôW7*+,=>�T�/1�À%d�${îe��±���1

;<Ak!ij!�5t%bwxc*�sde+,89:ãq6ôW7&�1

;<��%�h��^N�Àwx51k 

wx51 1kwx��Y+,89:ãq6ôW7&RO�1÷àA 

wx51 2kwx����Y+,89:ãq6ôW7&RO�1÷àA 
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wxrv 3k¾�!���:�;<+,89:ãq6ôW7&R� 

1.4 ./7b 

1.4.1 5t&¬ 

1) �� TPB5t*òóôYZ=>1�qR 

ij!�5t (TPB) }���Àh!�&RY!�÷à1È�5t%o*

ÂC�¬Ð��IJq!L�piq� !�q89��X]lAf�%[Tw

x±¡J!¢ü=òôO(ÈDh%èòóôYZ=>1÷@�èTnAbwx

^+,�¹b%;~.�¼���q����q¾�!���è6ôW7ãq&

R1;<%�ü�� TPB5t*"ª©ªqL�kl¯(q89:8Þ|£úY

1òóô=>1��ÀA 

2) �ªèJf89:L�pi&R15� 

[T÷!6ôW71wx±pq!f¤gh (18-30y)%�Jf89: (30-

50 y) ���Æ189Æ¥ (:äÛ1}s¦�Rqä\1§¨�©ªR) ê�

�¹Af�%DÏghñGHÈDRÂf«EPQ1÷�¬­Abwx;~pq

+, 30-50y\g%®��L�pi��J��qïð¯ÀY°)��M1%ô

«�Awx�S±²â[T"¯JèJf89:L�!�wx1µ½%ß�9³

´µ¹mN189:!�5t��âKA 
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1) [À+,+,�ôGHW7${ 

+,+,Ìf,/À�!},ë23W7�h�j�(National e-Payment 

Master Plan)%c*¶·[I¸¹q�ÄIJ�ºRAf�%Jfghè6ôW7

1���eñ+�»ÿ1¼½Abwx;~n�;<Hghãq&R1¾I��

(:����q¾���)%±�+���:��õ¿ÀºyRA 

2) �fÁ½¯ibÂª=>�� 

è6ôW7ãä3 (:+,bÂ1 PromptPayq,©¢£ AliPay) �Ã%wx

�t±[� ªÄÅ¯iYÆÇ��%?:Á½Èà6ôW71>ª `%ß;

~qzh�¯i (:Áª@A®�q\ª;GÉÊ) �ÄM¾TqRYËÌMA

±*Pë�Bz�ÍÎðij%ÇqJfqz1ïð÷àÏ.[ÐVÓ^_XA 

3) æçIJ«m§¨45«� 

+,Jf89:è6ôW71ÑÒê¡J!ÜÂR (:BzÓÔ) YÕîÖ

×Awx;~®�¾�!���1}q«�%±ÍfIJ«mmá"#^\hà%

?:%Ís9ún�L� (:�ØqÃÙn�) \ª>~��%=Y6¨ÚÛÜ

}�à}ìíÝÞ¨�%^DEqz1M¾§¨A^åQ�ªß;%;~±¹ª

G�ÃàP�ìíÜÂáâ®�%Z[qzáãèL�±�R1ä¾A 

1.5 ./cd 

1) wxè{1­Y 

[T÷!6ôW789:&R1wxÑ[úY1f«Ýª[{%ÏyÃ%/

·"¯pq 18-30 yf¤gh%\t�}GH~9Q�Æ¡ (L��å�Ûqï

ìæô\)xçÏyÃ% è 60y^>Ùfgh1wx÷@}GHèß�N1L

�éê«� (ä¾ëìq¯Oµ}7í)A�ÕON%30-50 yJf89:_µî

!wxïx%�¹�}�ôðB:�=}ñò/±G�AbwxÈóDÏUn%
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[T÷!6ôW789:&R1wxÛ�¡J!þôxlkÏñL�Û�$

{1Êr=> (J,qü,)%yñGHèßúY1õO(ÿx (:ö÷ø^óù

ú)A�ÕON%èòóôYZ=>hhW�ñ+,DÏû�}JX}süý�Æ

¥Y"ª�ÆR1ÈDhhh1wxs�µ½Abwx^+,�¾Iþ?%*x

luz>.[�wxxl1­YA 

1.6 ./ef 

b"wx®�:¦ 1.1S�A 

§ 1 Î%¨tkÿ��wx1©ªq51{&¬%�!Àwx"��klA
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2.1 jklm 

2.1.1 6ôW7±² 

6ôW7ñ�ãq6ô¯O%:"�#«q¢à2/X%;~í0'1­!

123W7=¦IÉ6 (Ariffin & Lim, 2022)AD�W7yÓ45qz*6Tú

523=`!71P8N%æÊ9úqÉB��:IJìíA6ôW7L�1¾

I*!�ÙÚR�;GR%;;~Ì>;" (NFC)qy+<=�q6ôJqÐW

7X±�L�.[AB("�#«1${�í0'1L�1­ñ%6ôW7oÈ

Ê�ÂCIJKL]l1�d>ÊÙ�%W�*+,%6ôW71OPE�MN%

Ê��ôí[Iïð1�dÀ· (Mahakittikun, Suntrayuth, & Bhatiasevi, 2021)A 

2.1.2 89:!�±² 

89:!�ñ�89:*?cqãqqî5�î°3Å�ãä~�JS'[

à1Õ�!� (@AB, 2018)AD��89:1LFn�q"CDEqÑFuzq

9G��q89ãq^{HêÑ�XÏà8ëôA89:!�µ¶��À\��

1;<%:I5I�q9ëyÓqÀ\{J�9Gô«%»��KÙ³´1;<%

:"ª©ªqïð��q=>³´�ÈDLM (NëO, 2015)A*GHÈDGQ%

89:!�1wxW��d%��;T[!5�89::�Y=>%ô%^{:

�;~L�­ñ%:6ôW7%UV�89nÓ���~�A 

2.1.3 +,6ôW71OP[I  

1) =>^_MEkPromptPay�ô6ôW7${ 

+,6ôW7=>*~õPfJÈÉ�úY^_%Æ�ñ* 2017 f
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PromptPayà��àê%6ôW7*ÕÀ!½ME${ (Chuchuen & Chanvarasuth, 

2022)APromptPay Q+,R!OS%ñÏ�k!y+<1,ëT23W7à�%

4589:;~#«<<=,ë>~�<­!;GÉBW7%//Áª�W7®

�A 

U# 2024 f%VT 700 Wë3z�� PromptPay 1y+<W7ãä%��

/oXY3qZ[\]q0>3^XÕô3zAQ! PromptPayíL_`1*z

®�%a#.9ÝE%Ý/ÿ�ô�+,6ôW71${ (Changchit et al., 2024)A

$K%PromptPay 1.Gìíb�/C�Ä�W7ÙÇR%ã89:äå"#�

¸¹GHW7A 

ù�+,`! (BOT) O01G�%PromptPayà�1fìícd 2017f1

3.7 Wû+e^_# 2023 f1 47.42 Wû+e%f^_îW~ 30% (Zheng & 

Angasinha, 2023)AHà�5óoÊ�+,W7=>1�®2�%�89:���

øEqÜÂ1W7ãäA 

2) qz�nµf�/ 

+,16ôW7qz�nµf�/%2019fGHW7qzG·� 3000W\%

ºi� 2025fqzG·<(� 3600W\ (Boonsiritomachai & Sud-On, 2023)AD

Ï^_Ô`'�+,89:è6ôW71���X.�ÄA 

6ô¯O1${î»ñ�ôqz�n^_1�d��A+,16ô¯OPQ

îd 2019 f1 133%^_# 2023 f1 141%%;¢R�\XT 1.41 Ù6ô¯O 

(Chuchuen & Chanvarasuth, 2022)AD�ÛPQî�6ôW71${­g�LM%

ãÁä±89:�&hiGHW7yÓA 

f¤gh�Jfghñ6ôW7qz1�À\g%Æ�ñ 30-50y1Jf8

9:%:Ûä�&��øÚqÜÂ1W7yÓ%ßojÊk�1W78ÞA$K%

+,233ä1øEOP� O2O (Online to Offline) 3½nÓ1${­ÏñTã

89:ãq6ôW7 (Kraiwanit, Limna, Wattanasin, Asanprakit, & Thetlek, 2023)A 
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3) +,+�WX 

+,+,;~±Â+�/ÀWXGHW7kl¯(1á¯%d��6ôW7

1OP­g�lJ1³´A+, 4.0ij�,ë23W7m�c*;~GHª#

E�ôÈD^_%�ÛGHW71���%ß�ÄÂçIJ�n (Chuchuen & 

Chanvarasuth, 2022)A 

PromptPay 1�àñ+,+,�ôGHW71�do9%;~Y3½`!Ü

}%�qz;~`!Bz,�­!6ôW7%d�/CDEìíÊbAÏG%+

,�à1 ïðpÇ7Â5 45E}sgh;~ PromptPay ]câq%D­Ïñ

�Ä�ïðÕ^_è6ôW71��� (Phonthanukitithaworn, Sellitto, & Fong, 

2016)A 

+,+,ù�ô� QR Payment��ª%;~���Ï1 QR<W7r¿%

ã89:�ü*µÏ1W7¢£>ãqÏÏsy+<­!W7A2022f%W~ 70%

1XY3zWX QR <W7%//�Û�W71ÙÇR�ÜÂR (Jongwanich, 

2023)A 

+,+,�ô23+äOP%�çè;~6ôW7tiS29quv��:

+,9q%­Ïñwn�89:ãq6ôW718ÞA 

4) W7yÓ±¹ª 

+,W7=>Ñ[àW7yÓ±¹ª1Æ@%�J`!ÉBeñ_�d1W

7ôo%aSTìí1 42%Af�%B(GHx�1ZS%89:è23W7y

Ó1���µf�ÛA 

GHx�ãqîd 2017f1 2%yÄ# 2023f1 22%A�� TrueMoneyq

Rabbit LINE Pay � Alipay *Ð1�®GHx�T*�ña�+,W7=>1�

dÖ° (Changchit et al., 2024)A 

5) .GW7=> 
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+,oÊ�ÂC_/1.GW7 (RTP) =>OÏ%PromptPayà�qzG(

� 6700W%aÂ,�\Ä1 95%^>A2023f%+,16ô`!ìícV� 71.07

Wû+e%�J PromptPay 1ìícV� 47.42 Wû+e%aÕW~ 66% 

(Boonsiritomachai & Sud-On, 2023)AD�.GW71${%ã+,z>!ÂCG

HW7]c,ë!8A 

6) {´W7Ü} 

Ìf,%+,-Ý�ô{´W7Ü}%YJ,q|,}ôqYå~X,ë(

Ê�6ôW7%&%;1Ü}�âA 

2022f%`&,©Y+, PromptPay�Æ«m National ITMX£�Ü}OÌ

¥%.[�J+y+<W7'11%&%;ADÏÜ}ãÁJ,��*+,±^

,�ãq`&W7%�+,89:»±^ãq PromptPay*J,­!W7%//

�Ä�{´W71ÙÇR (Kraiwanit et al., 2023)A 

7) IJKLOP 

+,1IJKL (Fintech) OPME%�6ôW7=>�,�ä±­YãäA

+,1IJKL�­Á½a!ÀKL!½1 60%^>%ßaJ¦Ica�J¦c

1 60% (Chuchuen & Chanvarasuth, 2022)AD��­Á½*W7q�vq5�X]

lµf­Y%�ô�GHW79�1øEOPA 

+,6ôW7=>Ñ[àøE^_1�`Aù��÷G�ú�%2019 f#

2024 fµ�%+,6ôW71ìíc�qzaÕRúY�Ä (Changchit et al., 

2024)A2019f%+,6ôW7ìíc¶� 25.7û�%qzaÕ� 25.7% (Chuchuen 

& Chanvarasuth, 2022)A� 2020f%ìí�G^_# 52.4û�%qzaÕ�Ä#

36.2% (Zheng & Angasinha, 2023)A2021f%23W7�G­Ïñ^_# 97û�%

qzaÕ(� 51%A2022 f%ìí�G(� 120 û�%qzaÕ�Ä# 60.5% 

(Boonsiritomachai & Sud-On, 2023)A2023f%ìí�G(� 145û�%qzaÕ

(� 65.8%A� 2024f%ºiìí�G<(� 170û�%qzaÕ(� 70.2%A 
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+,+,-Ý�ô6ôW71OP%;~+�WX�kl¯(á¯%�6ô

W71${­g�lJ1³´%:+,+,* 2015 f;~��ô,ë23W7

1�÷+�%��+,pÇ7Â5q;GW7 (PromptPay) ^{y+<W7 (QR 

Payment) Â5%D�+�1.(Ý/ÿT­�6ôW71${AY��P1O9

»åE�23W71ãq%2021 f23W7�G1/C^_�ñÏÀ�ú1V

ªA:¦ 2.1S�A 

 
¦ 2.1 2019-2024f+,6ôW7=>�dG� 

¦.,§kChangchit et al., 2024 

°>S�%+,6ôW7=>Tî!øEOP^E%+,WXqL�­ñq

89:LF�½ä�J|Ï�ô�DÏÔ`AB(qz�n1µf�/�W7L

�1µf­Y%+,6ôW7=>1+,OP�À�/A 

2.2 ./hi 

2.2.1 ÷!6ôW71wx 

6ôW7}�GHÈD�IJKLOP1�d�ôÀ%Ìf,*ÂC�¬Ð

ME${%;<�ë�IJ!�q`!½änÓq��89nÓ{�lÈD�m

X±ÀyÃA0:ÛdIJq3½qïðX±m�è�P*wx%Ñ[à±+�
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6ôW7ìíc (û�) 6ôW7qzaÕ (%)
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15t�.�ÊSA 

*ë�IJ]l%wx$�ä�6ôW71${T��Ä�ë�èIJ=>

1ÐY�% ª�IJ¦Ä�°%ß*Ï���>.[�IJ�ºR1OPA�

"�qÛ����� (2024) �à%6ôW71ÙÚRYÜÂR^\�ë�èI

JÄÅ1"#%d�T­�è��q��X�¦ÄÅ1���%ÏGãE}së

�äí?cIJãäA�����ÈÈ (2023) �k! CHFS G�O[%6ôW

7¢£��1Q�ª�.GªIJãäT[!�Äë�1�ä45S¢Y¦Ä

�°¡·A 

*IJ«myÃ%6ôW7�ô�3½`!1GHªÉoY ÇnÓ�mA

¡¢q2"£q¤¥Ú (2024) ;~ÃàG�no.���O[%6ôW7L�

�Ä�`!W7î5�îq¶·�[I45Êb%ßTã`!R/G�æô1õ

¿ÆÇYÀRªãäyROP%d�^\��z¦RY!h Ç�ÀA§¨WY

@©ò (2024) O[%*��~�J%6ôW7Áª�W7³ªßNO���8

9LF%W�*´K��J'[àÝ/1ÙÇRA$K%;~��/G��Ü6

ôW7%3ë±.(äåõ¿1 «�¬Yãä ª%�Û��L&�AHameed, 

Zainab and Khan (2024) »;~.�wx�à%6ôW7úY�Ä���*­®q

�äq¯°XyÃ189h�A 

*xlÈD%Æ�ñ�lY±²ÈDOPyÃ%6ôW71}q»Á��.

�WXA§¨Wq³36q´µ�@¶ (2024) wx'�%6ôW7;~�ÄW

7�îYT­233äOP%^\�±²IJ±?ÁR%Në�\·Á½�Æë

À%d��ô�õO(ÿx1±²ªÈD^_A 

,©0:è6ôW71qz!��ïð;<»P*��IwxALisana (2024)

�� Z¸QqzO[%L�ÙÇRqÜÂRqïð;<�"#�ñ�pq6ôW

71�dæô��xAkhtar, Sarea, Khan, Khan and Singh (2024) �d�¹ª¹m

àO%�ÜL���no�à%�¹ª²�:-�qÎð�é!ºT�^\�q

zÐYM%�Û�6ôW7Jq1ãq&�AKaur (2024) �pq�P©ªN1q
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z!�Vª%O[í�»W7LFúYT­�6ôW71���%Èú��*Ú

|¼9½«J6789Yãä1÷�}qA 

°>%6ôW7µ¶}�W72�UV�Àh!�yÓ%ä�_�ÿ�ß�

IJãähàqxlÈD�m{89:!�¾¿AB(L�ÀQY+�WX1X

.å\%6ôW7<*�ôGHÈDÛ¡·OPJOÁÂå¾I1}qA 

2.2.2 ÷!89:!�1wx 

89:!�Ï,ñ=>ÆÇYÈD0]l1¾Iâv%W�*6ôW7�G

HªL�MNOP1©ªN%5�89:*µÏP´N1!�nÓ���¾¿%

è!Á½��T�1=>���T�d&¬A[TwxdQ©|£qL�æôq

¢£;<qÆÇ��{ÃÄVÅX±ÀyÃP*%P[�89:!�wx1±²

ªÔ`A 

*Q©89!�yÃ%wx÷@�ÙfghèYZW7yÓ1��P8AÆ

Ç�§²² (2023) �à%6ôW71ÙÚRqÜÂR^{�÷ «ëôúY�

Ä�Ùf89:1W7h�%ßT­�ä-ÝÿJsGHïð%̂ \ïìÐYMA

Hwxú�L����T*RÛ«\g�P%UV��Ö�189YW78ÞA

/G�Y\2"�L�1Jq�dÁ½¹m�ô�89:!���1õ¿ªAÈ

ÉÊ (2024) \t%/G���µ¶�®�89:19G{Jq89XîYÅË

Ì`�%ù�;~«Í08Îz.[!�º»%[ÀÁ½��ÀRªÆÇ��%

d��Ä=>Éªî��zL&�A���23¢£1wx­Ïñ®��*0Ñ

tè89:��1�%;<AÏÐÑ (2023) ;~è*0��¢£qzÑt1.

���O[%TÃÑ��T��Û9G&�%�0ÃÑt�±�wí89:NÒ

!�AÏG%Ñt1).R�±"�Ê�;<89:"#Y!�1�dV·A 

*ÆÇ­YyÃ%ïÓÈDqÔ¹XÆÇ�ïìÕh;<:1wxP[àÛ

�1.¿fRY89:I5dEA´ÖÝ (2023) ä�%ïÓÆÇ;~µ×�R

YØÙMNO�f¤89:19Gô«%�Êb¸¹!ÄÅ¯iqÅË��Y%

ôh�1!ÜAVinkóczi, Végvári, Németh and Koltai (2024) �Çq CB-SEMno
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�à%Ô¹X¢£1ÚÊR�ïì%ôúY^\�89:1ÐY�%��Íà�

Y�ÛÐº­Ïñ;<��9G��A$K%Kwiatek, Baltezarević and 

Papakonstantinidis (2021) pqïìÕh KOL 1;<%�àÜÝG·q¼½RY

±"�ñ�ÄÅË"#YT­891÷�A 

�ÛÖÞ}�Ö��e�ëÀ1ÆÇyÓ%�*YGQ1±ÃÄJÜN'[

àä\1!Ü;<ÀASolanki, Saikouk and Hawkes (2023) �à%�ÛJ1"CÖ

ßqPMàFYÅËj{ßgñ�ô89:��1�d��%�±¢£&ô1�

_áH��±T��ÛÅËä¾�Y9G&�A*ÃÄ��_Ã%Huang, Li, Xie 

and Chiu (2025) ®��,ÇnÓè89:YXY3÷à1âßAwx�à%ãf

�J3,Ç±��,ÃÄäÈ%d»�89:���ä�R�Õ�ÙÇR19ú

uÂ%ÏG^\�ÅËè=>��À%UV�Ö�XY9�A 

°>S�%89:!�wx*µf·P�5t��YJq��%dQ©|£

�L���%dïì;<�ÃÄ�m%åh[�è}89:hL�h=>�%ô

«�1�sæçAB(GHª899�1X.è­%89:!�wxe<ñ5�

=>ô�YæôÁ½��1÷���A 

2.2.3 6ôW7è89:!�;<1wx 

6ôW71ME${µ¶UV�Ö�1W7yÓ%ä�é;<�89:18

9!�Y��«�A/·wx'�%ÙÚR�ÜÂRñ89:�I��6ôW7

1Cdæô��Aítñ*éê9úq¯°qÚÊ%ùñ9ët9X>ªJ%6

ôW7;~Áªìí®�q�Ä�î%úY^\�89:1!h9úh� (éê

ë, 2017; ìí, 2016; �Tî, 2016; ïðñqÛ��òóô, 2018)ANëO (2015) 

»�à%*233ä³´N%6ôW71ÙÚYÜÂoÊ�;<89:!�&�

1÷�d�A 

µÏ89ghè6ôW71����j*úY|£AòRò�2õ (2019) 

O[%f¤\�Û}sghäªR!ãq6ôW7%�Ùf\�E}sgh1ã

qî��èýEAôöÿ%@AB (2018) 1wxú�%6ôW7*�÷=oú
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Y�Û�89:189X��Ic%W�*¯°q9ú�ÚÊX]l'[W�È

àÁ øù (2016) �dIJ«m1m��à%b46ôW7�Ä�ìíÙÇR%

d»è§¨45�à�äÛdFA 

B(L��ãäµf ª%6ôW7¢£��·PÀRªãä�TÇëô%

T��Û�89:1L&�YÌ`� (�Tî, 2016)APal, Herath, De’ and Rao 

(2021) ­Ïñ�à%6ôW71${µ¶úÔ�éûG�%�Ä�89h�%ù

*¯°ãäXÛX>ªJ^\�'�L&�%Ê�Á½�Äãä¡·1�d#EA 

ü�ÙÚR%89:è¢£1"#»ñ;<�ãq&�1÷���AAriffin 

and Lim (2022) \t%¢£1ÜÂRqQ��Yãä¡·ñáã89:"#1¾

ILMA�Mascarenhas, Perpétuo, Barrote and Perides (2021) �dL�ý.5t

àO%�àM¾§¨hh���äqÕî�L�§¨hhðúYþ�89:ãq

6ôW71&�Awxä�%;~^\"#q�ÛM¾}��"CQ��%±^

T�DED�§¨%T­89:ãqA 

°>S�%6ôW7è89:W7yÓq89!�{����Ä9��%1

;<A89:1ãq&��ÙÚRqÜÂRq"#�{§¨M¾X±��;<%

µÏ\gèD���1÷@�@ÿTS|£A�$%Á½Y¢£*�ô6ôW7

OP1~�J%JX. ªW7h�%\ªÜÂ67%��|£ªqÀRªãä%

­ÏñT­6ôW7*ä�I\gJ1${Y�ªA 

2.2.4 +,6ôW7OPP81wx 

wxO[+,16ôW7=>Tî!øEOP^EAù� DataReportalO0

1!ÛG�ú�%* 2022f 1�%+,1%&'qzG·(�� 5450W\%�

J 36.2%1qzðãq6ôW7ãä%DÏÕ?1^_Éj�6ôW7*+,1

${��T*ME�ÛAVisa +,O01!ÛG�ú�%* 2021 f%+,µB

>"�[I1\GÕ?oÈ�Ä�� 51%%ßaºi* 2026 fOó%+,<�

ñFsí[IïðxçK%+,qz;~#«`!­!1�v�ãä9ÉBW7

ìíc»*µf^å%� 2020f(�� 28Wû+e%�;~23x�­!12
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v�ãä9ÉBìíc»^_�� 2800 û+e^>%D�G�'�%6ôW7

oÈÊ�+,IJ!½J1�d>ÊÙ�%ßa+,B(qz�n1µf�/%

H=>ej*(Ý�±�1�¦óªAù�Yó³!½wxJIO0112022f

+,6ôW7!½=>[I{�KÁ½­s±!Rwx!Û4ú�%*�P®!

µ�%+,1GHÈDOP`a\]%6ôW7yÓ»*=>>Á���I${A 

%&'_.d 1987 f­s+,%Q+,,ë23�iÎ«L�JI

(NECTEC) ­#A�� 1997f+,\$$*%ä¾233ä%dùµñ&®!A

Ï*%*DÀG�E/Ù�\q!*O\Øq0¨q+,X%ê,~�ÏEG�

+,3äÙ��3½Çq233ä��233äT&±1Jî (Changchit et al., 

2024)A1998fù�3½Ù�i%+,233äìíc(� 5.8 ûü² (VÜ 220 

û+e)Ad'S~õ(fê* 2007 fù�+,,ë�iUÃ!%/Ù�123

3ä 73.6% ñ\Á½  (µW~ 5 À\1Á½ )%ßT B2C nÓñ 85.5% 

(Boonsiritomachai & Sud-On, 2023)A* 2006 f+,;~233äÇY�c/± 

305,159 û+e%/±Gñ+,p91 e-AuctionyÓ 176,683û+e%�Jñ_

Û1Õ? 57.9% ñ B2BnÓq79,726û+eñ 26.1%ñ B2C nÓ (Mahakittikun 

et al., 2021)A+,,ë23�iÎ«L�JI (NECTEC) 1tuG�ú�%2010 

f\çG~233äVa 57.2% Õ>f^_ 9.4%A+,'9qz·° 2008 f

930W\%# 2018f%^å� 4500W\AChaiyasoonthorn (2019) ù�+,23

ìíOPU 2014 f^,1�iG�%+,233ä��f^_î� 8%-10)�

*A233ä=>1�nµf�/%'9¢£Tµf^å%�®1'9¢£T

LazadaqshopeeX%��*ìí�nµf�/%+,233ä=>1^_îÖ!

òóôÿxCÖ%ßa�5ó+,%+,233ä1óªñ�/1

(Phonthanukitithaworn et al., 2016)A 

2.2.5 wxÑ� 

+,6ôW7OPP8'�%° 1987 f%&'­s+,^,%233ä�

�${%+,��233ä%6ôW7=>�nµf�/%^_îÖ!òóôÿ

xCÖA[Twx*de6ôW7è89:!�1;<yÃcÁ�Ï�1­P%
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dej*Ï�µ½A±Gwx¡J*6ôW7è89:&�1,�;<%�è6

ôW7:�;~UV89:1W78Þq�ÄW7ÙÇRX,���;<89:

-.1�s��µ½Abwx;~pq+,=>%bwx���Æ�"ª�ÈD

©ªN189:!���%^\�5t1,©ª�bÂªJqA 

2.3 E:nopq 

2.3.1 ij!�5t 

ij!�5t (Theory of Planned Behavior, TPB) QïðI50ë Ajzen 

(1985) �à%c*���º»Àh1&¦Y!�ATPB ñk!.µ15R!�5

t (Theory of Reasoned Action, TRA) OP�,1%TRA �d÷@Àh1!�&

¦:����������1;<Af�%Ajzen (1985) ä�H5tíz��/

�P8NÀh1ùæÂ°�!�%�$* TRA1kl>Ís�}¾�!����

V·%d��P�ij!�5t (TPB)A 

ij!�5tä�%Àh1!�ñQ}!�&¦ (Behavioral Intention)�Sæ

ô1%�!�&¦0�^N�À¾I��;<k 

1) �� (Attitude)k���1ñÀhè/�!�1�hÑ�%;Àhè/Ï

!�1TÃ=0Ã+zA 

2) ���� (Subjective Norms)k�����ÀhM¾�1ïð¯À%;:

\ñ1µ1:2!/Ï!�A 

3) ¾�!��� (Perceived Behavioral Control, PBC)k¾�!����Àh

è°>ñ1�ü2!/!�1°"��ADÏ����!°)��M (Self-

efficacy)%;Àhè°>�À1ä¾A 
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2.4 ./rstpq 

2.4.1 wx´¯ 

ij!�5tä�%��ñ!�&R1�dó�V·%-Ý1��ð^\À

h2!/Ï!�1&� (Ajzen, 1985)ANikolopoulou, Gialamas and Lavidas (2020) 

*L���no (UTAUT2) J�à%qzèL�1��úY;<�ãq&RA$

K%Kim, Mirusmonov and Lee (2010) 1wx'�%89:è6ôW71��Y�

ãq&RÑT�÷AChawla and Joshi (2019) 1wx»O[%89:è6ôW7

1-Ý��úY^\��ãq&RA�$b"ä���è+,89:ãq6ôW

7&RTT­}q%3�à^N´¯k 

H1k��TR;<+,89:ãq6ôW71&R 

ij!�5tä�%����ñ!�&R1�dº»��%W�ñ*¡h�

¬"ªJ%ïð;<1}qä�úY (Ajzen, 1985)ALiao, Huang, Zheng and Xu 

(2023) wxO[%����è!�&R1;<*¡h�¬"ªJW�úYA$K%

Lu, Yang, Chau and Cao (2011) 1wxO[%*ôú=>%����è6ôW7ã

q&R1;<úYÛ!�:ÿxASusanto, Solikin and Purnomo (2022) 1wx»

'�%+,89:è6ôW71ãq&R��ïð��1\4;<A�$b"ä

�����è+,89:ãq6ôW7&RTT­}q%3�à^N´¯k 

H2k����TR;<+,89:ãq6ôW71&R 

ij!�5tä�%¾�!���µ¶,�;<!�&R%ù±^;~^\

Àh1°"I,��;<&R (Ajzen, 1985)AMichael, Hungund and KV (2024) 1

wx'�%¾�!���èL�ãq&R1;<úYA$K%Chen and Lai (2023) 

1wxO[%89:è6ôW71íqR�±�R1M¾úY^\��ãq&RA

Ramli (2021) 1wx»'�%¾�!���*ôú=>Jè6ôW7ãq&R1

;<W�úYA�$b"ä�¾�!���è+,89:ãq6ôW7&RTT

­}q%3�à^N´¯k 
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H3k¾�!���TR;<+,89:ãq6ôW71&R 

2.4.2 5tno 

ij!�5t (Theory of Planned Behavior, TPB) �bwx15tkl%!�

&R0����q�����¾�!����À¾I��1;<A*6ôW71

©ªN%+,89:è6ôW71�� (-Ý=8ÝÑ�)q���� (M¾�1

ïð¯À=:\µ1)^{¾�!��� (èãq6ôW71"I�±�RM¾) 

|Ï;<�ãq6ôW71&RA�$%b";~ TPB1%&%à�ÿ���+

,89:dI5ä¾�!�&R1��~�A:¦ 2.2S�A 

 

¦ 2.25tno¦ 

 

态度

主观规范

知觉行为控制

消费者支付意向

H1

H2

H3
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Y 3Z 

./uv^sw 

3.1 ./uv 

3.1.1 �·wxz 

�·wxzñÏ�;~G�G�­!à���1wxyz%�dq!»·V

·O�1÷àq��´¯�áã�S�fApqr¿ª1G�}¡yÓ%:rs

tuq.�wx��iG�5%ßãq�i��yz (:B���q�÷��q

y|��X) ,Áà��q±��1�tA�·wx�TÛ�1��Rq±�_

R�$��qR%�IJq!=>ÆÇqïðK0q-0qÈD0X]l%d�

ý!�Rwx%±�Ë^�sde_`1ïð�I5[{A 

3.1.2 rstuz 

���s��+,89:è6ôW71ãqh��!�Æ¥%b"k!ij

!�5t%ßØ6 Ajzen (1991) 1wx,ÑF��q����q¾�!����

!�&RD7ÀV·%STi�?Rpq�8Æ 5@·'­!Ñ�A 

�J%twè{�+, 30-50 y1Êf89:%rs;~*0¢£ (ïìÕ

hq239M) �.ÿO: (9úJI) 1yÓ­!%ÏG%���Û<Jî%å

s�Nð9(:¸ÎëôA;~D�yz%c*}¡���+,89:è6ôW

71����ãq!�1ÂÃG�A 

rstuzñÏ�,�d5rgh?c§Ï#¦.1T�#E%;�ü��

¤¥1�R��·G�%T[!wx:�s��89:1).;z�!�nÓ%

;~õI¯i1rs%wx:±^}¡�÷!89:è6ôW71M¾q���

ãq!�1)*"C%D�G�è!��6ôW7è89:!�1;<#÷�dA 
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3.2 xyzmb^{| 

3.2.1 �� 

��ñ�Àhè/�!�1�hÑ�%��-Ý=8Ý1<f (Ajzen, 1991)A

*6ôW7P´J%��Éj�qzèãq6ôW71+z%��ÙÇRqÜÂ

RqíqR�ãq1!hM�Ab"pq Aboelmaged and Gebba (2013) k! Ajzen 

(1991) 1·'>*O16ôW71��·'%| 5À»·v5%*bwxJ%�

�ñ�+, 30-50y89:èãq6ôW71�hM¾%���ñ1ä�6ôW

7ñÏ�yÙqÜÂqT�1W7yÓA��=Û%'��i:1����=ÛA

:' 3.1S�A 

' 3.1��»··' 
V· »·v5 

�� 1. ãq6ôW7ñÏÀ�"1uzA 

 2. )ä�ãq6ôW7ñyÙ1A 

 3. ãq6ôW7�)M�ÜÂ�±>A 

 4. )�Áãq6ôW7?Ü)1éêW7LFA 

 5. ãq6ôW7ñÏ�G@1W7yÓA 

¦.,§kAjzen, 1991; Aboelmaged & Gebba, 2013 

3.2.2 ���� 

����ñ�ÀhM¾�1�d:\è�ñ1JH2!/�!�1ïð¯

À (Ajzen, 1991)A*6ôW7P´N%����h[�89:*ãq6ôW7G

SM��1ïð;<=µ1Ab"pq Aboelmaged and Gebba (2013) k! Ajzen 

(1991) 1·'>*O16ôW71����·'%| 5À»·v5%*bwxJ%

����ñ�+, 30-50y89:*��ñ1ãq6ôW7G��ABqÏH=

ïðgh;<1��A��=Û%�i:1������=ÛA:' 3.2S�A 
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' 3.2����»··' 
V· »·v5 

���� 1. )1ë\�CBD1)ãq6ôW7A 

 2. )´¬/±G\ûãq6ôW7A 

 3. )*&�d1\è)ãq6ôW71+zA 

 4. :S/±GÏH=CB�Í%)ä�&ãq6ôW7A 

 5. ïð>$�ä�ãq6ôW7ñÏ�c­1W7yÓA 

¦.,§kAjzen, 1991; Aboelmaged & Gebba, 2013 

3.2.3 ¾�!��� 

¾�!���ñ�Àhè2!/�!�G°>�À=¦§1M¾��%��

L�rE�q"CFG��^{è�*7í1��À (Ajzen, 1991)A*6ôW7

©ªN%¾�!���¶·qzè°>ñ1�üHÇãq6ôW71"I�F�

ÀAb"pq Aboelmaged and Gebba (2013) k! Ajzen (1991) 1·'>*O1

6ôW71¾�!���·'%| 5À»·v5%*bwxJ%¾�!���ñ

�+, 30-50y89:è°I*ãq6ôW7GSVT1L�q¾n�¦§1°

)ä¾A��=Û%'��i:1¾�!�����=ÛA:' 3.3S�A 

' 3.3¾�!���»··' 
V· »·v5 

¾�!��� 1. )�Á08:�ãq6ôW7ñºí1A 

 2. )±^*Ld1GJ¤Kãq6ôW7æÊìíA 

 3. ;ã6TL�WX%)»�HÇãq6ôW7A 

 4. )FG�ãq6ôW71kbL�A 

 5. *W7~�J%)�T�Jèãq6ôW7��1�

ËA 

¦.,§kAjzen, 1991; Aboelmaged & Gebba, 2013 
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3.2.4 6ôW7&R 

!�&Rñ�Àh*+,/ÀG�@Ð�&=ij2!/�!�1��±

�R (Ajzen, 1991)A*6ôW7©ªN%&RÉj�qz+,ñ1�&ãq6ô

W7æÊìí=W7Ab"pq Aboelmaged and Gebba (2013) k! Ajzen (1991) 

1·'>*O16ôW71W7&R·'%| 5À»·v5%*bwxJ%6ô

W7&Rñ�+, 30-50y89:*+,19ú=W7>ªJuzãq6ôW7

1��&�A��=Û%'��i:16ôW7&R��=ÛA:' 3.4S�A 

' 3.46ôW7&R»··' 
V· »·v5 

6ôW7&R 1. )LÎ*+,ãq6ôW7­!W7A 

 2. )�&�ÍCB=ë\ãq6ôW7A 

 3. :ST«ð%)ðuzãq6ôW7�µñ[I=`!7A 

 4. )ij<6ôW7}�éêW71�dyÓA 

 5. *+,19úJ%)äªR!uz6ôW7yÓA 

¦.,§kAjzen, 1991; Aboelmaged & Gebba, 2013 

3.3 ./%}^~�uv 

3.3.1 wxè{ 

bwxpq!+, 30M50 y89:16ôW7&R%�dk!Hgh*L

���YW7!�ÉVJ1�ÆÿÖ%û�0�wx1dE��Y.©=>1Q

'RAd0�_Ã,+%30M50y\gÖ!}GH6ç�(Digital Immigrants) Y

}L�6NO�(Technological Conservatives) O�1~P�AÏyÃ%30M40y

gh}�+,ë��ïð1ÈDW&%�"�¯O${îÛ( 91% (Jongwanich, 

2023)%'�:Û�OlJ1L�klAf�%Q!èÖ�[IW7yÓ1¸¹%

�6ôW7ãqî¶� 62%%úYE! 20M29ygh1 89%AçÏyÃ%41M

50ygh*L�piJÃQä/1I5�µ}7í%�W7!��"#«� (:

`!ÅËÌ`�) �ïð�� (:ë��ä��R) 1;<ä�úY (Kraiwanit 
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et al., 2023)AD�L�ä¾Y!���1M�2À%ãHghÊ�wx}L�p

iwÀ�(Technology Adoption Resistance) Y}!�ÉªQ³@�(Behavioral Tipping 

Point) 15;¹b (Rogers, 2003; Lian & Yen, 2014)A 

d.¿_Ã+%30M50y89:*=>>�T�d1ÈD;<À%ñ5±X

YqIJ�23¢£15rqzgA+,}�òóô§y/ÈDh%�!h6ô

W7PQî� 67%%ãE!J, (89%)%dÛ!=ó (53%)A*}y²ÈD�m�

©ªN%S=ÿx (:vw) okb.[y+<W71ÂÃTU%�±²ÿx�

e¸¹Q5`! (Agent Banking) ��[Iãä (Kraiwanit et al., 2023)A�$%

wx 30M50 y89:*µÏÿx16ôW7pi!�%T[!®�L���~

�J1SVW�|£A$K%+,bÂ"ª%Æ�ñXlè}íjìí�16N

��%»èW7"#«�mÊ�*;<%�5�"ª��*IJKL��J1}

q���T��1¹m (Yuen et al., 2021)ADµ¶T[!�ªè+,=>15�%

»�YZq|,}ôX"ª�Ì,ë16ôW7����Ð¾¸�A 

3.3.2 ¸¹yz 

bwxpqÙÇ¸¹z (Convenience Sampling) è+, 30M50 y89:g

h­!rstu%^?c�*6ôW7ãq>1!�Æ¥AÙÇ¸¹Z!ù±î

¸¹1Ï�%�q!G�[\q¦§TndLdøE?cÆ�\g&�1wxP

´ (Etikan, Musa, & Alkassim, 2016)AQ!bwx1�@ñdE 30M50yDÏÆ

�f«EJ89:16ôW7ãqP8%ßù]F¹b*Â,�¬Ð1ÂÃQ'

R%�$ÙÇ¸¹z*$wx©ªN�T[.±!RA 

wxCc;~+,,ëz^_`à�S¯�1f«�Er¿%×ã5r¹b

1kbauLM%; 30# 50yqVT+,$bcç>~%ß*~õÏfÐ#·

hi~Ï�6ôW7&R (ítñX.ãqùñJ,:d)A$¯�T[!auà

è6ôW7Tkb�»È�1gh%×6wxè{�O�÷ä¾kl%d��Ä

rsG�1T�R���ÀA 

rsO:pq0>Y0N��Ü1MÃÄ��%̂ �/¹bTUÃß²âÒ
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ÏÃÄ±�gÊ1{|A*0>Ù�%rs;~+,�®ïìÕh¢£:

Facebook � LINE ­!O0%ßØ[¢£1�R�Û�¬b�%¯�f«�¬

(30M50y) �ÿ5Ö° (+,´Ð) }��¬LMAqz*@eÏ�ê%Lc­

!f«�c­ÿ×ä%y±­sTÓÓv¡ÃA$yÓµ¶�üøE»{5rg

h%ù�¸¹ïì¢£1ÛPQî�ÛrsB}î%W��q!+,û=x%&

'ëy1J�fqzA 

*0NÙ�%�»(ùGH~9gh=%&'ãqXîýE189:%b"

ucvw}��dtuxl%*\®f¡1>S:/o3> (: Central Worldq

Siam Paragon)q`!Æ½'@^{ 711ÙÇ^FÄ¯ãtugÖ%ÜéhET�

12}\Ø­!rsijYÍfAÐY:±uzkbá|=ãqwxlû��1

¢à¯Oá|23mrsA��ÄÐY&�%[>��\cnÅ}�ÓbA 

$K%���¹b¡·Yrs).R%0>Y0NrsR¯°~ovÂ%^

aüµ?Üf«=6ôW7È�dF1ÐY:AÏG%;~ IPÿpY¯O IDé

u�_Óv!�A_qrsG�<*rsê­s�i��^E%×6wx�t1

K0RY±"�A 

ù�+,,ë�iU 2023 f\Ä�mG�%tSV�0 (S= 60% vs. ±

² 40%)qR�Õ? (u 48% vs. v 52%) {}s_T (�}sw15,000 +ea

35%%15,000-30,000+ea 50%%x30,000+ea 15%) ¯°�c%×6¹b*

÷�\Ä0Æ¥>�Ì�h�0A 

3.3.3 _\¹biÎ 

bwxpqB���­!����%LÏGL½þô¹b·r¿k 

1) È�z�k¹b·J�»·vÂG1 5-10 ÿ (Hair, Risher, Sarstedt, & 

Ringle, 2019)Abrs|y 26À»·vÂ%t 10ÿiÎL#· 260~T�¹bA 

2) ÚÓiÎk*×�V·¸¹1¹b·G%bwxpq�2,B (2003) �

à1+¾zh1¸¹ÚÓ%; n=Z2σ2/e2AZ� (Z-score) ñr¿ª�G%'�G
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�@YR�1{|��%q!¶·G�*�0J1�èÖ°xσ � (r¿|) É

jG�)���%�=/'�G�=��xe� (¸¹{|) �¹b�i·Y�h

ÐG1|£%h[¸¹wx1¿×Rn�Ab"ó»rs1D¡G�� 2025f 1

� 12 é%}¡� 104 ~rs%<á|�ÏuÂ=+á|æ!1rs¹�í�r

s%|T 3 ~í�rs%T�rs� 101 ~A*iÎD 101 ~¹b�%Z �c

1.960 (èJ°"x� 95%)%Z2�� 3.842%σ�y|%101~T�¹bJ_/1y

|�� 0.483%� σ � 0.483%σ2�¢y|%�� 0.233%e �451¸¹{|/

\%b"¯�� 0.05 ({| 5%)%e2�� 0.0025%;~D�G�1iÎ%n=Z2σ2/e2= 

358.481≈359%�'�%b"Ld_·}¡ 359~T�¹b%|�*°"x� 95%

�¬Ð%{|±5%1P8N%�fàb"�à1wx´¯A 

°Ü>�r¿%bwx¯�_ET�¹b·� 400~A 

3.4 ���� 

;~Â5��?ÁÂ5¼»R��r%ù��rauà?ÜdF1Â5%�

Ûrs1T�RAvÂY���÷�HÂ5YV·ÐST�»�3�å1R�O

�÷Õý%V^6�vÂY�V·1�÷R%}~+ (2006) áâvÂY���

÷RJ/! 0.4A 

�¼�rsÕvÂñ1�TlJ16��%�üT�x�µÏ�»:1�M

YÉJS¢%bwxpqÂ5��z  (Item Analysis) J1Ý�> t ¼�z 

(Extreme Groups T-test) ­!î5A$yz;~ÕýÛE�>�i:*ÕvÂ>1

¢R|£%<fvÂèµÏS¢�i:1���À%^×6»·2�1��Y"

�A�hµ}>%ciÎST�»:1��%ù���<¹bj��ÛqEþ>%

;êcó 27%1Û�>Yê 27%1E�> (}~+, 2006)%âèDþ>*�Ïv

Â>1Á�­!�ã¹b t¼� (Independent Samples T-test)A�/vÂ*þ>O

�Ñ[úY|£ (p�(�úYS¿)%��Hv�TlJ16�À%�T�x�

µÏ�À=��S¢1�i:%�O6Ç1��Apq t¼�}�Â5��1y

z�T^N `k1) Á�a��i��À%±r�<fvÂñ1�Tx��À
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(DeVellis, 2016)A2) �Üóµrs\¹b1i»��%W��q!auY ªr

svÂ (Kline, 2005)A3) .�kl�I%*I5»·ql�Ñ·�ïðK0wx

J��IJq%ñÑF·'vÂ'[1r¿yzOÏ (Anastasi & Urbina, 1997)A

Ebel and Frisbie (1991) �à%t¼�zñ<fvÂ¡·1kbyzOÏ%�ü*

óµ*O^Eéüí�vÂ%�Ä·'!h1»·��A$K%}~+ (2006) »

�×�à%;~Ý�> t¼��ü<fÀ�vÂñ1�T�x�ÛE��i:%

ñ¼�Â5���1êq�iyzA 

Ï¡R¼�¾ç�üÂê1 α�%�ÀÂ51�üÂê1 α�J\!�V·

1 αàG%���üHÂ5ðDE�hV·1 α� (}~+, 2006)A 

:' 3.5� 4À·'1 20À»·v51Â5��Ã�'%20ÀÂ51vÂ

Y���÷RÛ! 0.4 1r¿%Ý�>�f�1�è�/! 3%�üê1 α �R

\!�V·1 α�%��D 20ÀÂ5?Ür¿%±^}�TÓrsãqA 

' 3.5·'Â5��Ã�' 
  vÂY��

�÷ 

Ý��Õý Ï¡R¼�  

V· vÂ �f� �üÂê1 α� �S 

�� <fr¿ ≥0.4 �è�≥3 α=0.819  

1 0.634 -7.459*** 0.802 6Ç 

2 0.697 -7.766*** 0.809 6Ç 

3 0.769 -9.395*** 0.813 6Ç 

4 0.790 -9.855*** 0.796 6Ç 

5 0.735 -9.778*** 0.806 6Ç 

���

� 

<fr¿ ≥0.4 �è�≥3 α=0.867  

1 0.601 -8.171*** 0.860 6Ç 

2 0.605 -7.589*** 0.845 6Ç 

3 0.731 -9.449*** 0.866 6Ç 

4 0.610 -5.797*** 0.851 6Ç 

5 0.620 -3.441** 0.841 6Ç 
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' 3.5·'Â5��Ã�' (.) 
  vÂY��

�÷ 

Ý��Õý Ï¡R¼�  

V· vÂ �f� �üÂê1 α� �S 

¾�!

��� 

<fr¿ ≥0.4 �è�≥3 α=0.925  

1 0.602 -6.330*** 0.915 6Ç 

2 0.507 -5.371*** 0.914 6Ç 

3 0.627 -4.206*** 0.900 6Ç 

4 0.501 -5.667*** 0.913 6Ç 

5 0.542 -8.907*** 0.916 6Ç 

6ôW

7&R 

<fr¿ ≥.4 �è�≥3 α=0.858  

1 0.526 -4.540*** 0.825 6Ç 

2 0.668 -4.648*** 0.841 6Ç 

3 0.566 -4.418*** 0.846 6Ç 

4 0.554 -8.706*** 0.843 6Ç 

5 0.590 -4.780*** 0.849 6Ç 

@k**p<0.01, ***p<0.001 
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Y 4Z 

N��� 

4.1 �iz�w�� 

bªè+, 30-50y89:gh1kb\Ä©ª­!��R�i��%:'

4.1S�%R�yÃ%vRa±G%|T 226\ (52.93%)%�uR� 201\ (47.07%)%

'�ÐYbwx1��:J%vRqzè6ôW71÷@��ÐY��Û!uRA

*f«�0yÃ%30-40ygha/±G%|T 253\%a 59.25%%� 41-50y 

gh� 174\%a 40.75%A 

d0É�0,+%��:J0É¡J*ÛJ (182\%a 42.62%) �/¼=

bK (145\%a 33.96%)%0ÉýE1gh (�J{^N) a 17.10%%�wx9

{^>0É1Õ?�èýE%¶a 6.32%%Û0ÉghäªR!ãq­YKL%

:6ôW7%DÉjà6ôW71���S*Û0ÉghJý��úA 

�}s�0ú�%15001-30000+e1ghaÕ_Û%( 51.76% (221\)%

��ñ 15000+e^N1gh%a 33.72% (144\)%� 30000+e^>1Û}s

gh¶a 14.52% (62\)%JX}sghñ6ôW71�dãq:%Y89:ä

@�W71ÙÇR�ÜÂR�÷A 

��:*ãq6ôW71G�>%3 f^>1qzaÕ_Û%| 178 \

(41.69%)%��ñ 2-3f1qz%| 117\ (27.40%)A1-2f1qza 20.84% (89

\)%� 1fÐ1Yqz¶a 10.07% (43\)%+,89:è6ôW71ãqoÈ

­sÊr^E%/±Gqz*~õ 3fÐ���Jß���D�W7yÓA 
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' 4.1\Ä©ªV·��R�i�� 
V· ô� G· Ü�Õ 

R� u 201 47.07% 

 v 226 52.93% 

f« 30-40y 253 59.25% 

 41-50y 174 40.75% 

0É �J{^N 73 17.10% 

 ÛJ 182 42.62% 

 /¼=bK 145 33.96% 

 wx9{^> 27 6.32% 

�}s 15000+e^N 144 33.72% 

 15001-30000+e 221 51.76% 

 30000+e^> 62 14.52% 

ãq16ô¯O "�#« 427 100.00% 

 ¢à2/ 0 0.00% 

 �: 0 0.00% 

ãq6ôW71G� 1fÐ 43 10.07% 

 1-2f 89 20.84% 

 2-3f 117 27.40% 

 3f^> 178 41.69% 

¦.,§kb"!5 

:' 4.2 S�%6ôW7&R (3.819) 1Á�_Û%'�/Ù���:èã

q6ôW7X-Ý��ß�&ãqA 

���� (3.751) �¾�!��� (3.733) 1Á�ýÛ%'���:�´¬

³´qïð¯À^{°>�ÀM¾1|Ï;<ý/%D»Y��ij!�5t

(TPB) J�����¾�!���è!�&R1�d}qAb4�� (3.345) 1

¢R��èýE%d�e*}Ï&�x�%����:è6ôW71!h��ý

�-Ý%B(qz��1­ÏñUç%<T[!�ôä±\gãq6ôW7A 



31 

 

/±GV·1{��Ì 0%'�G��0�ÌT��0%��rs¯iÜ5%

��:1BÓ�0R¶AÏG%��$�ýE%'�G��0ý�¢�%j*Ï

�1��R%D&'(��:*6ôW7�÷rv>1�@ý�±¹ªA 

' 4.2tu·'��R�i�� 
V· _\� _/� ¢R� r¿| �� {� 

�� 1 5 3.345 0.874 -0.801 -0.470 

���� 1 5 3.751 0.803 -1.086 0.352 

¾�!��� 1 5 3.733 0.797 -0.840 -0.103 

6ôW7&R 1 5 3.819 0.963 -0.913 0.122 

¦.,§kb"!5 

4.2 ���� 

"���pq Cronbach's αàG­!¼�%HàGq!¶··'1ÐÙÏ]

R%Éjv5O�1�÷R��A;ê%Cronbach's αàG* 0.7-0.9O�%'�

·'�TlJ1"�A 

:' 4.3 S�%��1 Cronbach's α � 0.751%����1 Cronbach's α �

0.850%¾�!���1 Cronbach's α � 0.835%6ôW7&R1 Cronbach's α �

0.756%4ÀV·1 Cronbach's αàGRW~ 0.7%��bwxJãq1 5ÀV··

'R�TlJ1ÐÙÏ]RA 

' 4.3"���Ad' 
V· v5G Cronbachs’ α 

�� 5 0.751 

���� 5 0.850 

¾�!��� 5 0.835 

6ôW7&R 5 0.756 

¦.,§kb"!5 
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4.3 ���� 

bªè KMO c¹��R·G  (Kaiser-Meyer-Olkin Measure of Sampling 

Adequacy) �ÅÆÇÆCj�¼� (Bartlett’s Test of Sphericity) 1�S­!��%

^ÑFG�1�qR%<fñ1�Ü­!�3��A:' 4.4S�A 

KMO·Gq!ÑFV·O�1�÷Rñ1�Ü­!�3��%KMOc��

¬* 0-1O�%0.90-1.00'�ÝJ (ùê�Ü�3��)%0.80-0.89'�lJ (�

Ü­!�3��)%0.70-0.79 '�Ï� (±^­!�3��)%0.60-0.69 '�ý| 

(�3��1�SµÉ)%0.50-0.59'��\±^��%E! 0.50'�µ�Ü�3

��%bwx1 KMO�� 0.809%î!}lJ�S¢%��G�ùê�Ü­!�

3��A 

bwx1ÅÆÇÆCj�¼�1Ìö7y�� 5963.421%°Q�� 66%úY

RS¢ (Sig. ) � 0.000%\! 0.001%úYR�S'�~´¯���%'�V·

O�j*úY�÷R%�$G�ùê�Ü­!�3��A±^;~�3���c

�*V·ß­!D+î5A 

' 4.4 KMO�ÅÆÇÆ¼� 
KMO c¹��R·GA 0.809 

ÅÆÇÆCj�¼� Ìö7y 5963.421 

°Q� 66 

úYR 0.000 

¦.,§kb"!5 

' 4.5ñÈÉêÊ~ÊË (Rotated Component Matrix)AÊ~ÊËq!P��

3�� (Factor Analysis) JÕ»·vÂY�c�31��P8Ab��3���

c� 4ÀÊ~ (�3)%Æ¥� (Eigenvalues) /! 1%�i��À(� 67.866%%

'�S�c1�3�ü��/Ù�V·1y|A 

Ê~ 1�y 5À¶·��1vÂ%���* 0.667-0.803O�%'�D�vÂ
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YH�3�Tý\1�÷R%��H�3�üýJÿ¶·��:è6ôW71�

�AÊ~ 2�y 5ÀY¾�!����÷1vÂ%���* 0.610-0.771O�%'

�HÊ~�üýJÿ¶·��:è°Iãq6ôW7�À1M¾AÊ~ 3�y 5

À¶·6ôW7&R1vÂ%���* 0.696-0.885O�%ÉjàD�vÂ�üý

Jÿ����:è+,ãq6ôW71&R�-ÝRAÊ~ 4�y 5ÀY���

��÷1vÂ%���* 0.618-0.861O�%��D�vÂ�üT�»·��:�

ïð��qAB&�{ïðäÏè6ôW7&R1;<A 

°>S�%ó 4ÀÊ~1�i��À(� 67.866%%'�S�c1�3�ü

��/Ù�vÂ1V£P8AÕV·1vÂRp¡*ºµ1�3>%a���R

Û! 0.60%Éjà·'�TýJ1pÜ�� (Convergent Validity)%�üT�»·

ÕÀV·1�*Æ¥A 

' 4.5ÈÉêÊ~ÊËÃ�' 
 Ê� 

 1 2 3 4 

�� 1 0.803    

�� 4 0.796    

�� 2 0.789    

�� 3 0.754    

�� 5 0.667    

¾�!��� 3  0.771   

¾�!��� 1  0.732   

¾�!��� 5  0.731   

¾�!��� 4  0.681   

¾�!��� 2  0.610   

6ôW7&R 1   0.885  

6ôW7&R 2   0.849  

6ôW7&R 4   0.838  
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' 4.5ÈÉêÊ~ÊËÃ�' (.) 
 Ê� 

 1 2 3 4 

6ôW7&R 5   0.704  

6ôW7&R 3   0.696  

���� 3    0.861 

���� 1    0.820 

���� 5    0.701 

���� 4    0.625 

���� 2    0.618 

Æ¥� 5.578 4.406 2.278 1.055 

�i��À 37.773 46.440 59.515 67.866 

�cyzk�Ê���zA 
ÈÉyzk�öT�ª_/y|zA 
ÈÉ* 5�ÀQêo}�A 

4.4 ��z�� 

' 4.6 ��÷R��ÊË (Correlation Matrix)%wxV·O�10R÷à\

��yRA��Y6ôW7&RÑúYTR�÷÷à (r=0.311, p<0.001)%���

�Y6ôW7&RÑúYTR�÷÷à (r=0.472, p<0.001)%¾�!���Y6ô

W7&RÑúYTR�÷÷à (r=0.416, p<0.001)%�ñ��b"1wx´¯A 

' 4.6�÷R��ÊË' 
V· 1 2 3 

1�� 1   

2���� 0.237*** 1  

3¾�!��� 0.320*** 0.405*** 1 

46ôW7&R 0.311*** 0.472*** 0.416*** 

@k***p<0.001 
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4.5 rs�� 

���b"�à1´¯ H1qH2� H3%má±²0RB���%:' 4.7S

�%|má 2ÀB�no%�V·R�6ôW7&R%no 1Jis��V·R

�qf«q0Éq�}sqãq6ôW7G����V·%no 2*no 11k

l>^å��q�����¾�!������V·A 

no 1J%R²� 0.015%'�\Ä©ªV·¶��� 1.5%16ôW7&R%

V£t!ê1 R² (Adj R²) � 0.007%���Tê1no��À�E%±�j*Ï

�í�V·xF �� 2.011 a p<0.05%no!húYR(�Q³S¢%d��À

TnAno 2J%R²� 0.326%no 2 ��� 32.6% 16ôW7&RV£%��

º»À/C�Û%t!ê1 R² (Adj R²) � 0.316%t!ê1no��À¸fýÛ%

��ås��q�����¾�!���1V·èno ª�SúYxF ��

11.720a p<0.001%no!hÛ�úYA 

*;<àGyÃ%wx�S'�%��è6ôW7&R�TúY1TR;< 

(β=0.178, p<0.001)%��89:�è6ôW7X-Ý��%��.©ãq&�ð

�ú^\AD'�%�89:ä�6ôW7ÙÚqÜÂq?Ü°>LFG%äT

±��ôuz$�W7yÓAbwx�à1´¯ H1 ?ÁWX%­Ïñ���T

R��*�ôL�pi�!���J1÷�}qA 

$K%����è6ôW7&R»Ñ[úY1TR;< (β=0.101, p<0.01)%

'�ïð³´*ßgÀh!�&¦yÃ�Tµ±�¹1;<ÀA�89:´¬1

ACJB$�ãq6ôW7%=ïð�®"ª��í[IW7yÓG%Àhð�

��6òª1;<%d�^\W7&�AbwxJ´¯ H2 ?ÁWX%­Ïñ�

�ïð��èÀh!�1æôÀA 

_ê%¾�!���è6ôW7&R1;<_�úY (β=0.293, p<0.001)%ú

�89:è°>���À1M¾ (?:ñ1r��÷µ}qñ1�O½ü1¯O

�'1LMX) *��ñ1ãq6ôW7JS�÷�}qAQ$±�%́ ¯ H3»

Á����%­Ïñ\t�¾�!���*L�pi!�J1¾IÿÖA 
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' 4.76ôW7&R1B���Ad' 
 ���V·k6ôW7&R 

 no 1 no 2 

 β p β p 

��V·     

R� 0.052 0.069 0.059* 0.038 

f« -0.034 0.240 -0.035 0.225 

0É 0.020 0.478 0.018 0.520 

�}s -0.001 0.984 -0.004 0.881 

ãq6ôW71G� -0.002 0.949 -0.001 0.979 

��V·     

��   0.178*** 0.000 

����   0.101** 0.003 

¾�!���   0.293*** 0.000 

R2 0.015 0.326 

Adj R2 0.007 0.316 

F 2.011* 11.720*** 

@k*p<0.05, **p<0.01, ***p<0.001 

4.6 ./rs�� 

°>S�%b"ãqrstuz%}¡� 427Ö+, 30-50yf«E1�i

:rs%;~±²0RB���%���b"�à1´¯%�S:' 4.8S�A 

' 4.8wx´¯�SÃ�' 
´¯ �S 

H1k��TR;<+,89:ãq6ôW71&R ?ÁWX 

H2k����TR;<+,89:ãq6ôW71&R ?ÁWX 

H3k¾�!���TR;<+,89:ãq6ôW71&R ?ÁWX 

¦.,§kb"!5 
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Y 5Z 

�:^�� 

5.1 ./�: 

5.1.1 ��Y6ôW7&R 

 èb"�à1wxrv 1k��:�;<+,89:ãq6ôW7&R�

b".���O[%��TR;<+,89:ãq6ôW7&R%Y0: Ajzen 

(1985)qNikolopoulou et al. (2020)qKim et al. (2010)qChawla and Joshi (2019) 1

wx�SôöA 

*wx89:!�1%&N%����¬�Àhè/�!�=ÄÅ1�hT

Ã=0ÃÑ� (Ajzen, 1991)A*6ôW7]l%89:è6ôW71-Ý���

�§!èHL�1M¾ `%��ÙÚRqG�ª�qÜÂR{í!ãqRAù

�ij!�5t1¾¿%89:1��è!�&R�TúY1TR;<A 

*+,%6ôW7 (: PromptPayqTrueMoney WalletqRabbit LINE Pay) o

ÈÊ�89:éêìí1�d2�A30-50 y89:%W�ñ�>\7�JÄ^

T%èG��î�ÙÚR1LFýÛA6ôW74589:;~#«¤KæÊÉ

BqW7BÒ�9ú%//¶·�Ö�W7yÓ (:[I=`!ÉB) 1_`R

�X�G�AD�M¾ÙÚRã89:jÊ-Ý1��%d�^\:Ûãq6ô

W71&RA 

6ôW7µ¶�üL½89:1éêìíLF%ù���-��[q�� 

«X¿å��%D�M¾Ç�Tã89:Ä9äÛ1L&�%\ª:Û1TÃ�

� (Davis, 1989)Aè! 30-50y1+,89:�Ã%:Û;ê÷@ãqW72�

�,1¿åÈDÇ�%�$%�:Ûä�6ôW7�ü�:Û��ä±ÙÇY�

�G%äºíÄ9X.ãq1&�A 
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+,89:1!���¡h�¬"ª (Collectivism) ;<Aïðgh1ä±

�ïðÔ`ð,�;<:ÛèYL�1�� (Hofstede, 2001)A�=,=±1Ï«

gh��6ôW7G%30-50 y189:ªR!jÊä-Ý1��%Tã:Ûä

�&hi���YL�A 

5.1.2 ����Y6ôW7&R 

 èb"�à1wxrv 2k����:�;<+,89:ãq6ôW7&

R�b".���O[%����TR;<+,89:ãq6ôW7&R%Y0

: Ajzen (1985)qLiao et al. (2023)qLu et al. (2011)qSusanto et al. (2022) 1wx

�SôöA 

����ñij!�5t1¾IV·OÏ%�1ñÀhè�d:\ (:ë\q

CBqÏH) µ1:ÛdH/�!�1M¾¯À (Ajzen, 1991)A�89:M¾�

´¬ïðgh�I�����/�!�G%:Ûäºí��;<%­�jÊTR

1!�&RA�$%*+,%����;~ïð;<«�úY^\�89:ãq

6ôW71&RA 

+,ñÏÀÛ�¡h�¬ (Collectivist) 1ïð%À\!�����ë�qA

B�ïì�1�é;<A*+, 30-50y\gJ%D�¡hfRW��ú%:Û

;êð¸�ë\=CB1áâ,��ñ1pqYL�A�AB�Íãq6ôW7

G%D�����jÊ1ïð¯ÀðTã89:jÊTR1ãq&R%d��Ä

6ôW71pqîA 

Ï�gh (Peer Influence) *+,89:!�J�T�d}qAW�ñ 30-50

yf«E189:%:Û��D1YÏ«gh6XÏ]%µD1�+ãq�®W

7yÓ�úÁ}»��=}�ª�AB(+,+,�ô}+, 4.0�GHÈDOP

m�%6ôW7��Ê��®W7yÓA89:M��,°ÏHqCB=3½ 

¡1ãq¯À%äªR!HJïðÔ`%d�^\ãq&RA 

+,+,Ìf,/À��GHW7+� (Digital Payment Policy)%:�!
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PromptPay à�ßïð3z�89:�IãqAD�+�fR;~¢Ö�Íf%

ã89:jÊ�}ãq6ôW7ñÏ�ïð���1ä¾AÚèèGHW71�

���µf�Û%jÊ�����1ïð«¬%­�Tã89:-Ý��ßãq

6ôW7A 

5.1.3 ¾�!���Y6ôW7&R 

 èb"�à1wxrv 3k¾�!���:�;<+,89:ãq6ôW

7&R�b".���O[%¾�!���TR;<+,89:ãq6ôW7&

R%Y0: Ajzen (1985)qMichael et al. (2024)qChen and Lai (2023)qRamli (2021) 

1wx�SôöA 

¾�!���ñij!�5t1÷�V·OÏ%�Àhè2!/�!�1Ë

í��1��<f (Ajzen, 1991)A*6ôW7]l%¾�!���Éj�89:

ñ1ä�°I�O½ü1¦§q¾n��À,HÇæÊ6ôW7ìíA�+,8

9:è°>1W7�ÀqL�rE��¦§±ÁRM�°"G%:Û1ãq&R

úY^\A 

B(+,+,�ô}+, 4.0�GHÈDOPm�%^{6ôW7¢£1$

{%+, 30-50 y89:è6ôW71ãq=,=r�AL�r�� 

(Technological Familiarity) 1�Ä^\�:ÛèæÊW7®�1"I%d��Û

�¾�!���S¢A�89:FG�kb1µ}L�%ßa�Áãq6ôW7

µLdcK1/ÀG%:ÛäT±�jÊTR1ãq&RA 

+, 30-50ygh/±�O"�#«�¦�1%&'£�%D�:Û���

ãq6ôW71kbLMA$K%+,1`!à�Y6ôW7¢£.[�í¤è

�%ã89:±^¤K­!Bz¥�qK��W7AD�¦§1K�±?ÁR%

ã89:M��æÊW7~�1ÙÇR%d�^\�:Û1ãq&RA 

*+,%30-50 y189:;ê�TýÛ1IJ�n (Financial Literacy) �

GHL� (Digital Skills)%ã:Û*ÃèYoW7yÓG�OäÛ1�J�À�
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��MADô89:äºí5�W7¢£1µ}���ÜÂ«�%�$*ãq6

ôW7GM�ÁIJ#AD�è°>�À1Û�ä±,�^\�¾�!���%

d��ô:ÛjÊä\41ãq&RA 

5.2 �/�: 

bwxk!ij!�5t%de�;<+, 30-50y89:ãq6ôW7&

R1÷���Awx�S'�%��q�����¾�!���úYTR;<8

9:1ãq&RA+,89:è6ôW71-Ý��§!�èW7ÙÇRqÈD

R�ÜÂR1ä¾%AB�ïðgh1�Í­Ïñ^\�D�&RAY$ÏG%

89:*�O½ü1L�r��q¦§±?ÁR�§¨Jè�ÀG%�¾�!�

��S¢Á^�ÄAwxùO[%\41ãq&R\ª�89:*W7&RJ1

X.RA�$%�ô6ôW7*+,JfghJ1­Ïñ${%Ld*�Äqz

h�qÜÂ67�ïð��äÏ1kl>%­Ïñ^\89:1!���M�W

7"IA 

5.3 ./�� 

5.3.1 5t�� 

1) ·Pij!�5t*6ôW7]l1Jq 

bwx���ij!�5t*6ôW7&Rº»J1�qR%ß­Ïñ¤¥

� TPB5t*GHÈD©ªN1JqAwx�S'�%��q����� ¾�

!���|Ï}q!ãq&R%ß­Ïñ;<89:1.©W7!�ADÏ�S

Y Ajzen (1991) 15t´¯�Ï]%��� TPB 5t±^T���+,89:

*pqYoW7L�G1!�nÓA 

$K%wxO[%*+, 30-50y\gJ%����1;<ÀW�ÈàAD

Ï[{Éj�¡h�¬"ª©ªN%89:!�í��ïðghqAB�ÏH1

µ1S;<AD�+,wx���Y1¹m%��wx:J*µÏ"ª©ªN­
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Ïñde����èL�pi!�1|£R;<A 

2) Ís"ª��¤¥89:!�wx%& 

wx�Sú�%+,89:1W7!���"ª��1úY;<%W�ñ¡

h�¬"ª©ªN1ïðgh��è89:ãq&R1�ô}qW��úADY

Hofstede (2001) �à1"ª+�5t�¦J%�+,wx���·PµÏ"ª©

ªN6ôW7&R1wxó�A+,1wx±^<"ª+�is89:!�no%

^äÂÃÿ��µÏ,ë�ÿx89:è6ôW71����A 

3) ��&RY!�Éª��1¦�R 

bwx­Ïñ���&R§!�Éª��1¦�RAwx�Sú�%ãq&

R*º»+,89:.©W7!�yÃ�TúY1TR;<%DÏ�S?Ü TPB

5t1kb´¯A�Á@&1ñ%bwxO[%*6ôW7P´N%&R\�è

!�1Éª�T\ª}q%;�89:jÊýÛ1ãq&RG%!�O91±î

/C�ÄAD�+,wx���dE&R§!�Éª«�1��%áâ*µÏP

´N­Ïñde;<&RÉª�!�1KÙ³´��A 

5.3.2 .¿�� 

1) �Ä89:è6ôW71M¾TqRYÙÚR 

wx�S'�%89:1��;<:Û1ãq&RA�$%6ôW7ãä�

�3J�@ ªqzh�%^\W7à�1µ}ÙÚR%ß��¤¥1^�ãä

,�Ä89:1M¾TqRA 

���Ä6ôW71qzh�%ãä��3Jd±ÀyÃ­! ªACc%

;~�Äqz³ÃBJ�% ª APP³Ã¯i%ã89:�ü*_ÔG�ÐæÊ

W7µ}%¶·µ¨d1ñ©A��%Ís"�W7�Íà�%;~G���%

ù�89:1898Þ°ô�Í_Ü�1W7yÓ%d��ÛW7�îA_ê%

�à «�-�Îð«�%�ãq6ôW7189:��[I�ùq-�ª«X
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^�ãä%­Ïñ�Ä89:èW7yÓ1M¾TqR%^\�ãq&�A 

2) \ªïð��Íf%jÊgh�J 

bwxO[%����*+,89:ãq6ôW7&RJ�TúY;<À%

D'�ïìgh�ïðÔ`è89:!��T�d1Íf}qA�$%6ôW7

����JK�Çqïð;<«�%Íf89:;~ïì%ôjÊghãq8ÞA 

��ô6ôW71�IJq%ãä��3J;~±ÃÄå\ïð��ÍfA

ÏyÃ%±^;~ïìÕh�;G;¬¢£ïð[TqzRAB�Í6ôW7ã

ä%jÊ\/1}Ä­ÖÞ��JAçÏyÃ%;~0>0Nëômáqzïg

"ª%�ÄÅËÌ`��qz�ZM%­Ïñ®k89:*ghJ1W78ÞA

$K%Çq&�]¯�ïìÕh;<:­!��%T[!Æg6ôW71ïðä

ÏM�®!Ô`%d�^\89:1W7&��!�A 

3) �Û89:1¾�!���%^\W7"I 

wx�S'�%¾�!��� è89:ãq&R�!�R�TúY;<A�

$%6ôW7ãä��3J;~L�­Y�§¨45%�Ä89:èW7!�1

F�M�ÜÂMA 

��Ä89:è6ôW71ÜÂM�"#�%ãä��3J±+�å\ÜÂ

679(ACc%Ís9ún�L��M�>~��«�%T�DEW7~�J

�*1ÜÂ§¨A��%J èµÏf«E1qz��0>�0N1W7ãqw

h%�Ä89:1GHL��W7"IA$K%áãæç1§¨â°«�%:�

�W76¨=§¨±7ãä%T[!^\89:èW7!�1"#M%d��ô

6ôW71X.ãqA 

4)  ª+,+��z5WX%�ôGHW7${ 

+,+��z5³´*�ô6ôW7${yÃS(÷�}qAwx�S'�%

+,+,.(1}+, 4.0�GHÈDm�è6ôW71��S��-Ý1�ô
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}qA�$%+,J-.;~æçz5z�q ªW7kl¯(��ôGHIJ

l�,­Ïñ�Ä89:è6ôW71���A 

�­Ïñ�ô6ôW71${YOP%Jd+�ql��L�±yÃ ªW

7³´ACc%å\G�Õî6â%;~��s²1G�ÜÂ�Õî6âz�%

�Û89:èW7¢£1"#MA��%��GHIJl�%*J\0qïx�

Á½J*P�÷wh%�ÛÚèè6ôW71ä¾��ãqL�A_ê% ª6

ôW7kl¯(%X.�/ 5G '1TU�¬%�ÄW7à�1¦�R�<JE

�%�89:��äåH³qÜÂ1W7h�A 

5)  èµÏ89:gh.(|£ªÆÇ�� 

bwx15r\gñ+, 30-50y89:%DÏgh*6ôW7&R�!�

>j*Ï�1*�Æ¥A�$%W7ãä��3Jù�89:1f«q�½q}

sS¢�W78Þ.(|£ªÆÇ��%�ÄµÏgh1ãqîA 

��äJÿL½µÏ89:gh1LF%6ôW7ãä3J.(|£ª1Æ

Ç��A èÛ}s\g%±^�àÛ�W7ãä%: VIP¼´ãä�øEW7

;Ä%^L½�èÛ¡·ãä1LFAè!f¤89:%±;~�¹ªNð«�

(:-�µ¶�#äÎð) ,^\qz·R%wn:Û1W78ÞA èJfqz%

�J��ä�ÜÂM�±>R1W7679(%8ü:ÛèL�§¨1'¸%^

\�è6ôW71"#Yãq&�A 

5.4 ./��^��./�� 

5.4.1 wx�¬1UnR 

bwx1G�}¡¶n!vwÿx189:¹b%ãfvwñ+,1ÈD�

L�JI%6ôW7${îýÛ%qz���ý\%dDÏÿx189:!�ß

µ�ÂÃQ'+,Â,89:1W78Þ�!�Æ@A 

+,wxJ�/¹bp¡1ÿ5�¬%¹U+,Õ/ÿx%:rF (Chiang 
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Mai)q$º (Phuket)q»� (Khon Kaen)q¼7 (Songkhla) X�dS=%^½¾

µÏÿx89:è6ôW71��q&R�!�|£A;~èµÏÿx189:

­!èÕ��%±^®�xl��è6ôW7&R1�*;<%�Ûwx�S1

Q'R�$�RA 

5.4.2 wxyz1ÒÏR 

bwx�dpqrstuz}�G�}¡2�%;~�8Æ 5@·'»·�

��q����q¾�!���q6ôW7&RX÷�V·%b4rstuz*

/¹bG�}¡q�i����S·ªyÃ�T `%dHyzíz�sde8

9:è6ôW71I5ô«q!�8Þ�§¨M¾X�_���A 

+,wxJpq¿Üwxyz (Mixed Methods Approach)%*·ªrs1k

l>åsÀ�mª�Á  (Semi-Structured Interview) =q@\>et  (Focus 

Group Discussion)A;~�Á%±^�s��89:*ãq6ôW7G1�hM

�qI57í^{èW7L�1����AÏG%�Áz�ü®�89:*µÏ

W7>ªN1PMÉJ%���·ªG���¤¥1©ª"CA$K%�ÁG�

ù±^��·ªwx1�S%�Äwx1G�±>R��S��1��A 

5.4.3 ¹b·Tnf]�i���n 

bwx1G�¹b|}¡ 427~T�rs%ãf¹b·(��kb1�i�

�dF%dè!��_`189:!�nÓ�áã¦�1B�no�Ã%DÏ¹

b·eúÁ�èTnA 

+,wxJ�/G�}¡1¹b�n%ä/�n1¹b±^T�DEB��

���my�no��J1{|%�Ûwx�S1±>R���RAÏG%¹b

�0Jä�Q'R%^ÙäÂÃÿÉjµÏf«q0Éq}sS¢�ÿx89:

1W7!�Æ¥A$K%±^pq�_B«¸¹z (Stratified Random Sampling) 

,×6µÏ\g*¹bJ1Õ?Â�%­Ïñ�Ûwx�S1Q'RA 
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Dear Respondent, 

Hello! Thank you for taking the time out of your busy schedule to participate in 

this survey. This study aims to explore the impact of mobile payment on consumer 

behavior in Thailand. To better understand your perceptions and usage habits regarding 

mobile payment, we have designed this questionnaire. Your responses will provide 

valuable data to support our research. The questionnaire is conducted anonymously, and 

all information will be used solely for academic research and kept strictly confidential. 

Thank you very much for your support and cooperation! 

 

เรยีน ผูต้อบแบบสอบถาม 

สวสัดคีะ่/ครบั!  ขอบคณุทีAสละเวลาอนัมคีา่ของคณุเพืAอเขา้รว่มการตอบแบบสอบถามนีG งา

นวจิยันีGมจีดุมุ่งหมายเพืAอศกึษาผลกระทบของการชาํระเงนิผ่านมอืถอืทีAมตีอ่พฤตกิรรมผูบ้รโิภคใน

ประเทศไทย เพืAอใหเ้ขา้ใจความคดิเห็นและพฤตกิรรมการใชง้านของคณุเกีAยวกบัการชาํระเงนิผ่าน

มอืถอื เราไดอ้อกแบบแบบสอบถามฉบบันีGขึ Gน คาํตอบของคณุจะเป็นขอ้มูลสาํคญัทีAชว่ยสนับสนุ

นการวจิยัของเรา แบบสอบถามนีGเป็นแบบไม่ระบชุ ืAอ และขอ้มูลทัGงหมดจะถกูใชเ้พืAอวตัถปุระสงคท์

างวชิาการเทา่นัGน โดยเราจะรกัษาความลบัอยา่งเครง่ครดั ขอขอบคณุสาํหรบัการสนับสนุนและ

ความรว่มมอืของคณุเป็นอยา่งสงู! 
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Section 1: Basic Personal Information 

สว่นทีA 1: ขอ้มูลพื Gนฐานสว่นบคุคล 

1. R� 
Gender 
เพศของคณุคอือะไร? 
ÕA. u  Male   ชาย 
ÕB. v  Female   หญงิ 

2. f« 
Age 
อายขุองคณุคอืเทา่ไหร?่ 
ÕA. 30-40y  30-40 years   30-40 ปี 
ÕB. 41-50y  41-50 years   41-50 ปี 

3. 0É 
Education 
ระดบัการศกึษาของคณุคอือะไร? 
ÕA. �J{^N Junior high school or below   มธัยมศกึษาตอนตน้หรอืตํAากวา่ 
ÕB. ÛJ=J¼ High school   มธัยมศกึษาตอนปลายหรอืโรงเรยีนอาชวีะ 
ÕC. /¼=bK College or bachelor's degree   ปรญิญาตรหีรอืเทยีบเทา่ 
ÕD. wx9{^> Postgraduate or above   ปรญิญาโทหรอืสงูกวา่ 

4. Ú��1}sñ� 
monthly income 
รายไดต้อ่เดอืนของคณุคอืเทา่ไหร?่ 
ÕA. 15,000+e^N Below 15,000 THB   ตํAากวา่ 15,000 บาท 
ÕB. 15,000-30,000+e 15,000-30,000 THB   15,000-30,000 บาท 
ÕC. 30,000+e^> Above 30,000 THB มากกวา่   30,000 บาท 

5. Úãq16ô¯Oôoñ� 
What type of mobile device do you use? 
ประเภทของอปุกรณม์อืถอืทีAคณุใชค้อือะไร? 
ÕA. "�#« Smartphone   สมารท์โฟน 
ÕB. ¢à2/ Tablet   แท็บเล็ต 
ÕC. �: (Ö@�) Others (please specify)   อืAนๆ (โปรดระบ)ุ 

6. Úãq6ôW71G�_�ñ� 
How long have you been using mobile payment? 
คณุใชก้ารชาํระเงนิผ่านมอืถอืมานานแคไ่หน? 
ÕA. 1fÐ Less than 1 year   นอ้ยกวา่ 1 ปี 
ÕB. 1-2f 1-2 years   1-2 ปี 
ÕC. 2-3f 2-3 years   2-3 ปี 
ÕD. 3f^> More than 3 years   มากกวา่ 3 ปี 
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Section 2: Measurement Scale 

สว่นทีA 2: แบบวดัการประเมนิ 

^N��8Æ 5@·'%�Àv5ûT 5ÀuÂ%�J①�ùêµÏ&%②

�µÏ&%③�Ï�%④�Ï&%⑤�ùêÏ&%�Àrv1Óþû6Tr¿Y

è×%Öìù�ì°I1.©P8­!uzA 

Below is a Likert 5-point scale, where each question has 5 options: ① Strongly 

Disagree, ②  Disagree, ③  Neutral, ④  Agree, ⑤  Strongly Agree. There are no 

right or wrong answers for each question. Please choose based on your actual situation. 

ดา้นลา่งนีGเป็นแบบวดัระดบั Likert 5 ระดบั โดยแตล่ะคาํถามมตีวัเลอืก 5 ขอ้ ไดแ้ก:่  

① ไม่เห็นดว้ยอยา่งยิAง, ② ไม่เห็นดว้ย, ③ ปกต/ิกลางๆ, ④ เห็นดว้ย, ⑤ เห็นดว้ยอยา่งยิAง 

ไม่มคีาํตอบทีAถกูหรอืผดิสาํหรบัแตล่ะคาํถาม กรณุาเลอืกคาํตอบตามสถานการณจ์รงิของคณุคะ่

/ครบั 
^Nñ“��”1 5À¶··' 
Attitude toward Mobile Payment 
(ทศันคตติอ่การชาํระเงนิผ่านมอืถอื) 

① ② ③ ④ ⑤ 

1. ãq6ôW7ñÏÀ�"1uzA 
Using mobile payment is a wise choice. 
การใชก้ารชาํระเงนิผ่านมอืถอืเป็นทางเลอืกทีAชาญฉลาด 

Õ Õ Õ Õ Õ 

2. )ä�ãq6ôW7ñyÙ1A 
I think using mobile payment is convenient. 
ฉันคดิวา่การใชก้ารชาํระเงนิผ่านมอืถอืนัGนสะดวกสบาย 

Õ Õ Õ Õ Õ 

3. ãq6ôW7�)M�ÜÂ�±>A 
Using mobile payment makes me feel secure and reliable. 
การใชก้ารชาํระเงนิผ่านมอืถอืทาํใหฉั้นรูส้กึปลอดภยัและเช ืAอถอืได ้

Õ Õ Õ Õ Õ 

4. )�Áãq6ôW7?Ü)1éêW7LFA 
I feel that using mobile payment fits my daily payment 
needs. 
ฉันรูส้กึวา่การใชก้ารชาํระเงนิผ่านมอืถอืเหมาะสมกบัความตอ้งกา
รในการชาํระเงนิในชวีติประจาํวนัของฉัน 

Õ Õ Õ Õ Õ 

5. ãq6ôW7ñÏ�G@1W7yÓA 
Using mobile payment is a trendy way to pay. 
การใชก้ารชาํระเงนิผ่านมอืถอืเป็นวธิกีารชาํระเงนิทีAทนัสมยั 

Õ Õ Õ Õ Õ 

^Nñ“����”1 5À¶··' 
Subjective Norm 

(บรรทดัฐานเชงิอตัวสิยั) 
① ② ③ ④ ⑤ 

1. )1ë\�CBD1)ãq6ôW7A 
My family and friends expect me to use mobile payment. Õ Õ Õ Õ Õ 
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ครอบครวัและเพืAอนของฉันตอ้งการใหฉั้นใชก้ารชาํระเงนิผ่านมอืถื
อ 
2. )´¬/±G\ûãq6ôW7A 
Most people around me use mobile payment. 
คนสว่นใหญร่อบตวัฉันใชก้ารชาํระเงนิผ่านมอืถอื 

Õ Õ Õ Õ Õ 

3. )*&�d1\è)ãq6ôW71+zA 
I care about the opinions of important people regarding my 
use of mobile payment. 
ฉันใสใ่จความคดิเห็นของบคุคลสาํคญัเกีAยวกบัการใชก้ารชาํระเงนิ
ผ่านมอืถอืของฉัน 

Õ Õ Õ Õ Õ 

4. :S/±GÏH=CB�Í%)ä�&ãq6ôW
7A 
If most of my colleagues or friends recommend it, I am more 
likely to use mobile payment. 
หากเพืAอนหรอืเพืAอนรว่มงานสว่นใหญแ่นะนํา 
ฉันมแีนวโนม้ทีAจะใชก้ารชาํระเงนิผ่านมอืถอืมากขึ Gน 

Õ Õ Õ Õ Õ 

5. ïð>$�ä�ãq6ôW7ñÏ�c­1W7y
ÓA 
Society generally perceives mobile payment as an advanced 
payment method. 
โดยทัAวไปสงัคมมองวา่การใชก้ารชาํระเงนิผ่านมอืถอืเป็นวธิกีารชาํ
ระเงนิทีAทนัสมยั 

Õ Õ Õ Õ Õ 

^Nñ“¾�!���”1 5À¶··' 
Perceived Behavioral Control 
(การรบัรูก้ารควบคมุพฤตกิรรม) 

① ② ③ ④ ⑤ 

1. )�Á08:�ãq6ôW7ñºí1A 
I find it easy to learn how to use mobile payment. 
ฉันรูส้กึวา่การเรยีนรูว้ธิใีชก้ารชาํระเงนิผ่านมอืถอืเป็นเร ืAองง่าย 

Õ Õ Õ Õ Õ 

2. )±^*Ld1GJ¤Kãq6ôW7æÊìíA 
I can easily complete a transaction using mobile payment 
when needed. 
ฉันสามารถใชก้ารชาํระเงนิผ่านมอืถอืเพืAอทําธรุกรรมไดอ้ยา่งง่ายด
ายเมืAอจาํเป็น 

Õ Õ Õ Õ Õ 

3. ;ã6TL�WX%)»�HÇãq6ôW7A 
Even without technical assistance, I can successfully use 
mobile payment. 
แมไ้ม่มกีารสนับสนุนทางเทคนิค 
ฉันก็สามารถใชก้ารชาํระเงนิผ่านมอืถอืไดอ้ยา่งราบร ืAน 

Õ Õ Õ Õ Õ 

4. )FG�ãq6ôW71kbL�A 
I have mastered the basic skills of using mobile payment. 
ฉันมทีกัษะพื Gนฐานในการใชก้ารชาํระเงนิผ่านมอืถอื 

Õ Õ Õ Õ Õ 

5. *W7~�J%)�T�Jèãq6ôW7��1�
ËA Õ Õ Õ Õ Õ 
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I can effectively handle difficulties encountered when using 
mobile payment during transactions. 
ฉันสามารถรบัมอืกบัความยากลาํบากทีAอาจเกดิขึ GนเมืAอใชก้ารชาํร
ะเงนิผ่านมอืถอืไดอ้ยา่งมปีระสทิธภิาพ 

^Nñ“6ôW7&R”1 5À¶··' 
Intention to Use Mobile Payment 

(ความตัGงใจในการใชก้ารชาํระเงนิผ่านมอืถอื) 
① ② ③ ④ ⑤ 

1. )LÎ*+,ãq6ôW7­!W7A 
I intend to use mobile payment in the future. 
ฉันตัGงใจจะใชก้ารชาํระเงนิผ่านมอืถอืในอนาคต 

Õ Õ Õ Õ Õ 

2. )�&�ÍCB=ë\ãq6ôW7A 
I am willing to recommend mobile payment to my friends or 
family. 
ฉันยนิดทีีAจะแนะนําการชาํระเงนิผ่านมอืถอืใหเ้พืAอนหรอืครอบครวั 

Õ Õ Õ Õ Õ 

3. :ST«ð%)ðuzãq6ôW7�µñ[I=`
!7A 
If given the opportunity, I would choose mobile payment 
over cash or credit cards. 
หากมโีอกาส 
ฉันจะเลอืกใชก้ารชาํระเงนิผ่านมอืถอืแทนเงนิสดหรอืบตัรเครดติ 

Õ Õ Õ Õ Õ 

4. )ij<6ôW7}�éêW71�dyÓA 
I plan to make mobile payment my primary method of 
payment in daily life. 
ฉันวางแผนทีAจะทาํใหก้ารชาํระเงนิผ่านมอืถอืเป็นวธิกีารชาํระเงนิห
ลกัในชวีติประจาํวนั 

Õ Õ Õ Õ Õ 

5. *+,19úJ%)äªR!uz6ôW7yÓA 
In future purchases, I am more inclined to choose mobile 
payment. 
ในการซื Gอสนิคา้คร ัGงตอ่ไป 
ฉันมแีนวโนม้ทีAจะเลอืกใชก้ารชาํระเงนิผ่านมอืถอื 

Õ Õ Õ Õ Õ 
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