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6104737 :  Wanthana Tulathananun
Thesis Title . Affecting Factors on Perception of Social Banking in Thailand
Program . Master of Economics in Digital Economy
Thesis Advisor . Asst. Prof. Tanpat Kraiwanit, Ph.D.
Abstract

This study aimed to investigate people’s perception towards the social banking and the
impact of the social banking on people’s lives. Data were collected from the 801 samples, aged 20
years or above, who used Internet every day for at least 1 hour. The hypothesis was tested using
Ordered Logistics Regression (OLR) statistics because the dependent variables were arranged in
order based upon the levels of acceptance which were the highest level (3), the moderate level (2),
and the lowest level (1). The dependent variables included genders, ages, education levels,
occupations, average monthly income, average savings per month, social media tools, and
knowledge scores. Among these variables, only the education levels and knowledge scores were
significant. If the knowledge scores increased by 1 point, the acceptance of social banking would
increase for 0.241. In addition, if there was an increase in the number of people having a bachelor’s
degree, the acceptance of social banking would increase for 0.820. The R-Square of Cox and Snell
was at .068.

Therefore, the business owners should concern about the product designs and created
the products that were accessible. This would help attract the attention from the users. In addition,
since the education level and the knowledge scores had an influence on the acceptance of the social
banking, the business owners should establish the marketing strategies which promoted the use of
social banking among the secondary school and vocational school students as well.

(Total 86 pages)

Keywords: Social Banking, Social Media Banking, Ordered Logistics Regression
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Sharing Economy
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Revenues and total transaction value facilitated by sharing
economy platforms in the UK by sector
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= 1 tﬂ' o [ 1 3 t:'
B, ADAMAINA M TUNQUUBIAWATONN i5i=1,23, ...,/ — ]

i AeUIUIEAUVBIALTAN

A A o [ a a‘{ (Y
B. no Bx, +Fx, +,,_+ﬁpxp p ABUIUTNYTZANTNIT0ADDEINA
[ I~ a & A 1 1 1 A,
uuuaz'ldn S, ez B Wuwisiimesn inswe awsadszunanldlasnis 1993
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A A A
IAIBIUDTD Mean 3.3645 0.04740
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Estimate  Std. Error Wald df Sig.

@
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[ﬂﬁ%"iJ§ =2.00] 3.249 .590 30.367 1 .000
Location SCORE .169 .060 8.012 1 .005
[¥18=.00] .046 157 .085 1 71
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Estimate  Std. Error Wald df Sig.

Location  [01¢ 20-26 1 =2.11] .083 327 064 1 .801

[01g 27-33 U =2.17] 389 290 1.797 1 .180

[01¢ 34-39 3 =3.89] -.020 226 .008 1 930

[01g 40-46 1| =5.50] -210 237 789 1 375

(01 47 W'l =6.02] 0' 0
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[15yaes =3.13] 629 230 7.476 1 .006
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Estimate  Std. Error Wald df Sig.
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Abstract

This study aims to explore factors affecting an adoption of social banking in Thailand by
examining 801 respondents, aged 20 years old or above who access the internet at least one hour in
every day. Ordered logistics regression was used to test the hypothesis. Dependent variables are
arranged in order including high level of acceptance (3), moderate level of acceptance (2), and low
level of acceptance (1), while independent variables are gender, age, education level, occupation,
average monthly incomes, average monthly savings, the most used social media platform, and
knowledge score. The findings reveal that knowledge score (SCORE) and education level are only
two significant factors. When knowledge score increase 1 point, the acceptance will increase 0.241
times, while an increase of education level from lower than bachelor degree to bachelor degree leads
to a growth of 0.820 times of acceptance with Nagelkerke R-Square of 0.084, explaining 8.4 per
cent of the variability in the dependent variable.

Therefore, designing proper products for users in terms of convenience and ease of access
is a critical issue in which entrepreneurs need to take into account by providing the right information
and public relations. As a results, social banking will obtain more attention. Furthermore, in the
future studies, factors regarding security, benefit from time saving, and transaction fees should be

examined to explore the acceptance of consumers.

Keywords : Adoption of Social Banking, Social Media Banking, Ordered Logistics Regression
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