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SUMITRA DEETHUM: MARKETING COMMUNICATION AWARENESS VIA
FACEBOOK THAT AFFECTS LOREAL COSMETIC PRODUCT BRAND LOYALTY.

THESIS ADVISOR: SUMALEE SAWANG, Ph.D., 176 p.

The purposes of this research are 1) to study via Facebook the characteristic of the
individual’s factor of the female group that affects Loreal Cosmetic Product Brand Loyalty 2) to
study via Facebook the internet and Facebook usage life style of the female group that affects
Loreal Cosmetic Product Brand Loyalty 3) to study the female group’s opinion regarding integrated
marketing communication via Facebook of Loreal cosmetic product in Thailand 4) to study the
brand loyalty of Loreal cosmetic product 5) to comparative study the female group’s opinion
regards Loreal cosmetic product’s integrated marketing communication via Facebook in Thailand
and 6) to study the effects of Loreal cosmetic Product marketing communication via Facebook on

brand loyalty.

The study group for this research is the 400 Fanpage subscribers of Loreal cosmetic
product. The study employs the questionnaire as a tool to collect information, and analyze the
information from these questionnaires. The study utilizes computer program to calculate the
statistics such as percentage, means, standard deviation and test the statistic hypothesis using One -

way ANOVA and Multiple Regression Analysis.

The research shows that most single female of age 27-32 years old with bachelor degree
education and work as a private company officer with income 15,001-20,000 Baht whose lifestyle
involves frequent usage of internet and Facebook that most female who accesses to internet and
Facebook more than 10 times a week and use fifteen to thirty minutes are interested in Facebook
Fanpage of cosmetic products and has certain reason to subscribe to a Fanpage in order to find out

more about cosmetic products and services. Importantly, the research found that the opinion of this

Student’s SIZNAtUIE .......ceevieeiiiiiiiieiiiee e Thesis AdVISOI’s SIZNAtUIE ..........oeeviiiiiiiiiiieiiiiiie e



group’s regard toward Loreal cosmetic product integrated marketing communication is in the
medium level overall. Most of the candidates pay most attention toward advertisement, and
secondly to promotion and communication and support service through sale agent. Regarding the
brand loyalty, the research has found that Loreal cosmetic product is also ranked in the middle
overall. Most of the important points are given to long-term brand relationship, secondly to decision
making in continuing to purchase the product and recommending. The hypothesis testing shows
that female with different conditions tend to have different regards toward Loreal cosmetic product
integrated market communication. The Multiple Regression Analysis shows that for advertisement

(B =.206), and Personal Selling (B =.105) and affects Loreal cosmetic products brand loyalty.
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