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The objective of this research as following 1) Studying the difference of demographic
factor that influence buying decision on smartphone “Iphone” of consumers in Bankok
Metropolitan and suburban areas. 2) Studying the difference of marketing mix factor that
influence buying decision on smartphone “Iphone” of consumers in Bankok Metropolitan and
sub urban areas. 3) Studying the difference of brand equity factor that influence buying decision
on smartphone “Iphone” of consumers in Bankok Metropolitan and sub urban areas. The research
population was selected from consumers aroumd in Bankok M etropolitan and sub urban
areas.Samling method with questionnaire was used to collect the data from target population of
400 samples. In order to analyze data,both descriptive statistics which are, the
frequency,percentage,mean,standard deviation and inferential statistics analysis with F-test(One-

Way ANOVA) and Multiple Regression Analysis(MRA.)

According to the result, it was found that the most of respondents were female, age
between 21-30 years , status is single, Education is Bachelor’s degree. They are a student who
have an income lower or equal with 15,000 baht. For marketing mix factors influence buying
decision on smartphone “Iphone” of consumers in Bankok Metropolitan and suburban areas , is
Price the highest rank. Following by, Product, Place , Physical environment and Promotion is
the lowest rank. In addition, the brand equity factors influence buying decision on smartphone
“Iphone” of consumers in Bankok Metropolitan and suburban areas, Percieve Quaility is the
highest rank. Following by, Brand association , Brand loyality, and Brand awareness is the
lowest rank. For consumer buying decision that factors influencing consumer buying decision on
smartphone “Iphone” in Bankok Metropolitan and sub urban areas, is Confident to decided to buy
an Iphone and The decision to buy an Iphone because it expects to benefit from Iphone as

Student’s SIZNALUTE. ......ccceverieuiriererieiriee e Thesis AdVISOI’s SIZNALUTE.......c.ceveuerieirieiriiieieteiere ettt



expected are the highest rank. Following by, Study the details before decide to buy, If buy a
mobile phone next time, it also confirms the first choice is iPhone. And satisfaction with the

decision to buy Iphone is the lowest rank

The results of testing hypothesis found that :

1) Status that influence buying decision on smartphone “Iphone” of consumers in
Bankok Metropolitan and suburban areas are different at the statistically significant level of
0.05.

2) Marketing mix factors that influence buying decision on smartphone “Iphone” of
consumers in Bankok Metropolitan and suburban areas are Price (B=0.182),Product
(B:0.176),Place (B:O.l66), Physical environment (B:0.078) and Promption (B: -0.108). The
power of prediction is 32.5 percentage (Adj. R” = 0.325).

3) Brand equity that influence buying decision on smartphone “Iphone” of consumers
in Bankok Metropolitan and suburban areas are Percieve quaility (B= 0.471),Brand
association(B= 0.110), Brand loyalty (B= 0.107) Brand awareness (B= 0.103). The power of

prediction is 46.3 percentage (Adj. R’ =0.463).
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